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6	  
Executive  Summary  
 
Empowering	  women	  and	  fully	  engaging	  them	  in	  the	  business	  and	  economic	  sectors	  has	  
become	  a	  key	  global	  development	  priority,	  particularly	  in	  the	  Asia-­‐Pacific	  region	  where	  
significant	  gender	  gaps	  in	  economic	  participation	  persist.1	  Promoting	  opportunities	  for	  both	  
women	  and	  men	  makes	  good	  economic	  sense.	  It	  is	  important	  that	  both	  men	  and	  women	  
are	  able	  to	  fully	  contribute	  to	  national	  and	  regional	  economic	  growth	  and	  trade.	  To	  increase	  
understanding	  of	  economic	  opportunities	  in	  Indonesia,	  The	  Asia	  Foundation	  conducted	  a	  
study	  to	  assess	  factors	  that	  influence	  access	  to	  trade	  and	  growth	  for	  women-­‐run	  or	  owned	  
small	  and	  medium	  enterprises	  (SMEs).	  	  
	  
SMEs	  play	  a	  vital	  role	  in	  Asian	  economic	  development,	  representing	  a	  majority	  of	  businesses	  
in	  the	  region	  and	  a	  major	  source	  of	  employment.	  In	  Indonesia,	  SMEs	  represent	  
approximately	  57%	  of	  the	  country’s	  gross	  domestic	  product	  (GDP)	  and	  employ	  more	  than	  
96%	  of	  its	  workforce.	  Women	  own	  about	  23%	  of	  SMEs	  in	  Indonesia,	  and	  this	  figure	  is	  
growing	  by	  8%	  annually,	  while	  the	  number	  of	  SMEs	  owned	  by	  men	  is	  actually	  dropping.2	  
Thus,	  the	  success	  of	  the	  nation’s	  overall	  economy	  hinges	  in	  no	  small	  part	  on	  the	  success	  of	  
these	  firms	  with	  the	  contribution	  from	  women-­‐owned	  firms	  becoming	  increasingly	  critical	  to	  
economic	  growth.	  	  
	  
This	  research	  was	  conducted	  following	  a	  larger	  similar	  study	  implemented	  in	  Malaysia,	  the	  
Philippines,	  and	  Thailand,	  commissioned	  by	  the	  Asia-­‐Pacific	  Economic	  Cooperation	  (APEC)	  
and	  implemented	  by	  The	  Asia	  Foundation—Access	  to	  Trade	  and	  Growth	  of	  Women’s	  SMEs	  
in	  Developing	  APEC	  Economies:	  Evaluating	  Business	  Environments	  in	  Malaysia-­‐Philippines	  
and	  Thailand	  (referred	  to	  subsequently	  as	  the	  ‘APEC	  Report’).	  Research	  for	  the	  Indonesia	  
study	  utilized	  the	  same	  methodology	  as	  the	  larger	  study,	  allowing	  for	  a	  useful	  comparison	  of	  
the	  data	  between	  the	  two	  research	  studies,	  and	  providing	  additional	  insights	  into	  the	  
situation	  in	  both	  Indonesia	  and	  the	  region.	  	  
	  
The	  findings	  revealed	  a	  range	  of	  factors	  that	  affect	  the	  ability	  of	  women	  to	  start	  and	  grow	  
their	  businesses	  in	  Indonesia,	  including:	  
	  
• Business	  management	  and	  operational	  challenges;	  	  
• Financial	  barriers,	  including	  access	  to	  capital;	  
• Business	  networking	  and	  participation	  in	  business	  associations;	  
• Government	  support,	  including	  challenges	  in	  business	  licensing;	  	  
• Corruption	  and	  demand	  for	  informal	  payments;	  and,	  	  
• Social	  support	  systems.	  
	  
Research	  findings	  suggest	  a	  number	  of	  interventions	  and	  recommendations	  in	  support	  of	  
women-­‐owned	  businesses	  in	  Indonesia.	  These	  findings	  and	  recommendations	  are	  
summarized	  in	  the	  following	  table.	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Business	  Networks	  
Finding:	   Indonesian	  women	  entrepreneurs	  strongly	  benefit	  from	  being	  highly	  networked	  through	  their	  
frequent	  interactions	  with	  both	  formal	  business	  associations	  and	  informal	  networks.	  	  
Recommendation	  
Reinforce	   the	   role	   of	   business	   organizations	   in	   advocacy	   for	   improved	   enabling	   environments	   for	  
women,	  and	  as	   constructive	  partners	   for	   the	  public	   sector	   at	   the	   local	   and	   national	   level.	  Business	  
associations	  should	  continue	  to	  provide	  the	  most	  popular	  and	  high	  impact	  services,	  such	  as	  business	  
operations	   trainings	   and	   forums	   for	   women	   entrepreneurs	   to	   discuss	   business	   challenges	   and	  
opportunities.	  
	  
Recommendation	  
Disseminate	   information	   regarding	   the	   contribution	   of	   SMEs	   to	   local	   economies	   to	   encourage	  
government	   to	   approach	  women’s	   businesses	   as	   important	   partners.	   Promote	   public-­‐private	   forums	  
for	   dialogue	   between	   SMEs	   and	   government	   officials	   to	   enhance	   understanding	   and	   support	   of	  
women’s	  SME	  needs.	  	  
Government	  support	  
Finding:	   A	   majority	   of	   women	   entrepreneurs	   see	   government	   as	   inaccessible	   and	   unsupportive	   of	  
business,	  yet	  they	  frequently	  utilize	  government	  services	  including	  skills	  training	  and	  trade	  fairs.	  
Finance	  
Finding:	   Personal	   or	   family	   savings	   are	   the	   most	   common	   form	   of	   initial	   capital	   for	   women	  
entrepreneurs.	   High	   interest	   rates,	   application	   paperwork,	   and	   collateral	   requirements	   were	   the	   top	  
barriers	  to	  borrowing	  from	  formal	  financial	  institutions.	  	  
	  Technology	  
Finding:	   Technology	   awareness	   and	   use	   for	   business	   is	   relatively	   low	   in	   Indonesia,	   but	   women	   SME	  
owners	  use	  it	  more	  than	  their	  male	  counterparts.	  	  
Recommendation	  
Increase	  awareness,	   through	  business	  associations	  and	  government	  programs,	  of	  new	  technologies	  
that	  can	  increase	  profitability,	  especially	  in	  the	  manufacturing	  sector	  where	  women’s	  firms	  are	  more	  
common.	  
Recommendation	  
Provide	   assistance	   with	   business	   plan	   development	   and	   loan	   applications	   through	   business	  
associations	   and	   work	   with	   banks	   to	   design	   adaptable	   financial	   services	   and	   conditions	   for	   loan	  
accessibility	  for	  women	  entrepreneurs.	  	  
	  
Corruption	  
Finding:	   Informal	   payments	   are	   a	   common	   problem	   for	   women	   entrepreneurs	   and	   can	   significantly	  
impact	  their	  profits.	  	  
Table	  1.	  Summary	  of	  Findings	  and	  Policy	  Recommendations	  
Recommendation	  
Reduce	   the	   number	   of	   business	   documents	   required	   and	   the	   number	   of	   transaction	   points	   for	  
potential	  bribes	  through	  One-­‐Stop-­‐Shops.	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Security	  
Finding:	   Crime	   and	   physical	   security	   are	   moderate	   concerns	   for	   Indonesian	   men	   and	   women	  
entrepreneurs.	  
	  
Recommendation:	  	  
Allocate	   law	  enforcement	  officers	  to	  higher-­‐risk	  areas,	  often	  urban	  centers,	  and	  establish	   clear	  and	  
accessible	  channels	  for	  entrepreneurs	  to	  register	  security	  concerns.	  	  
	  Social	  Support	  
Finding:	  Women	  in	  Indonesia	  shoulder	  a	  disproportionate	  share	  of	  domestic	  responsibilities.	  While	  they	  
generally	  do	  not	   view	   this	  as	  an	  unwanted	  burden,	   it	   can	   limit	   their	  participation	   in	  business.	  Having	  
role	  models,	  especially	  female	  relatives,	  in	  business	  is	  an	  important	  benefit	  for	  women	  owners.	  	  
Recommendation:	  	  
Support	   woman-­‐to-­‐woman	   mentorship	   programs	   for	   female	   entrepreneurs,	   and	   bring	   together	  
working	   groups	   from	   the	   public	   and	   private	   sector	   to	   promote	   the	   evolution	   of	   positive	   attitudes	  
about	  gender	  equality	  in	  business.	  Promote	  entrepreneurship	  among	  young	  women	  and	  girls.	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CHAPTER  ONE:  Barriers  to  Women  in  Business  in  Indonesia  
 
 
The	  Asia	  Foundation,	  together	  with	  the	  Asia-­‐Pacific	  Economic	  Cooperation	  (APEC),	  recently	  
undertook	  a	  research	  initiative	  to	  explore	  the	  challenges	  faced	  by	  women-­‐owned	  or	  
operated	  SMEs	  in	  Malaysia,	  the	  Philippines,	  and	  Thailand.	  The	  findings	  of	  this	  study	  were	  
published	  in	  a	  February	  2013	  report	  entitled	  Access	  to	  Trade	  and	  Growth	  of	  Women’s	  SMEs	  
in	  Developing	  APEC	  Economies:	  Evaluating	  Business	  Environments	  in	  Malaysia-­‐Philippines	  
and	  Thailand,	  hereafter	  referred	  to	  as	  the	  “APEC	  Report”.	  The	  findings	  presented	  in	  this	  
report	  on	  Indonesia	  complement	  and	  build	  upon	  the	  APEC	  Report	  by	  exploring	  these	  same	  
issues	  in	  Indonesia,	  examining	  a	  variety	  of	  important	  economic,	  legal,	  political,	  social,	  and	  
cultural	  barriers	  to	  women-­‐led	  SMEs,	  particularly	  in	  the	  context	  of	  how	  these	  findings	  
impact	  international	  trade.	  
 
1.1  Purpose  
 
As	  with	  the	  three-­‐country	  APEC	  Report,	  the	  purpose	  of	  the	  Indonesia	  study	  was	  to:	  
	  
1) Enhance	  the	  understanding	  of	  key	  constraints	  related	  to	  women’s	  
entrepreneurship	  and	  trade	  in	  Indonesia;	  and,	  
2) Develop	  policy	  recommendations	  for	  improving	  Indonesian	  women’s	  capacity	  to	  
start	  and	  grow	  SMEs	  and	  expand	  trade	  within	  Southeast	  Asia.	  	  
 
1.2  Background  
 
Empowering	  women	  to	  fully	  engage	  in	  the	  private	  sector	  has	  emerged	  as	  a	  key	  global	  
development	  priority.	  These	  efforts	  are	  particularly	  important	  in	  the	  Asia-­‐Pacific	  region	  
where	  women’s	  economic	  potential	  is	  widely	  underutilized.	  Economies	  will	  fall	  short	  of	  their	  
full	  potential	  if	  women	  remain	  limited	  in	  their	  ability	  to	  start	  and	  run	  businesses,	  to	  obtain	  
financial	  independence,	  and	  to	  break	  out	  of	  traditional	  gender	  constraints.	  	  
	  
A	  number	  of	  important	  trends	  characterize	  women-­‐owned	  and	  run	  businesses	  in	  East	  Asia	  
and	  the	  Pacific.	  According	  to	  the	  World	  Bank,	  these	  enterprises	  tend	  to	  employ	  fewer	  
people,	  generate	  lower	  profits,	  and	  are	  undercapitalized	  in	  comparison	  to	  firms	  run	  or	  
owned	  by	  men.3	  In	  many	  countries,	  including	  Indonesia,	  women’s	  businesses	  are	  more	  
Key	  Points	  
• SMEs	  dominate	  the	  economic	  landscape	  of	  Indonesia,	  representing	  over	  half	  of	  GDP	  
and	  more	  than	  96%	  of	  employment.	  Women	  make	  up	  just	  over	  half	  the	  workforce.	  
• Women’s	  firms	  show	  high	  profitability,	  and	  are	  growing	  at	  more	  than	  8%	  annually.	  	  
• Cultural	  norms	  about	  women’s	  domestic	  responsibilities	  can	  impede	  female	  
entrepreneurship.	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often	  home-­‐based	  and	  focused	  on	  less	  capital-­‐intensive	  sectors.	  Both	  of	  these	  tendencies	  
reflect	  the	  gendered	  cultural	  norms	  that	  place	  the	  bulk	  of	  the	  responsibility	  for	  managing	  
domestic	  life	  on	  women	  and	  limit	  their	  ability	  to	  work	  outside	  the	  home	  or	  accumulate	  
adequate	  capital	  to	  start	  or	  grow	  a	  business.4	  These	  factors	  translate	  into	  significant	  
macroeconomic	  impacts.	  The	  United	  Nations	  estimates that	  Asia-­‐Pacific	  economies	  could	  
grow	  by	  an	  additional	  $89	  billion	  annually	  if	  women	  were	  able	  to	  realize	  their	  full	  economic	  
potential,	  and	  that	  output	  per	  worker	  could	  rise	  7-­‐18%	  if	  business	  opportunities	  for	  women	  
and	  men	  were	  equal.5	  A	  variety	  of	  institutional	  barriers	  stand	  in	  the	  way	  of	  this	  goal.  
 
1.3  Indonesia  in  Relation  to  Other  APEC  Economies  
 
SMEs	  in	  Indonesia	  play	  a	  crucial	  role	  in	  the	  national	  and	  regional	  economies.	  The	  average	  
firm	  size	  in	  Indonesia	  in	  2009	  was	  18	  permanent	  and	  full-­‐time	  workers,	  with	  77%	  of	  firms	  
having	  fewer	  than	  ten	  permanent	  workers.6	  For	  the	  purposes	  of	  this	  study,	  firms	  between	  
10-­‐200	  employees	  were	  characterized	  as	  SMEs	  with	  firms	  under	  10	  employees	  being	  
microenterprises.	  SMEs	  in	  Indonesia	  comprise	  56%	  of	  the	  economy’s	  GDP	  and	  employ	  more	  
than	  96%	  of	  its	  workforce,	  thereby	  linking	  the	  economic	  growth	  of	  the	  nation	  to	  the	  success	  
of	  these	  firms.7	  These	  SMEs	  have	  considerable	  growth	  potential	  since	  they	  have	  already	  
overcome	  the	  significant	  barriers	  that	  often	  impede	  micro-­‐sized	  firms	  from	  developing	  into	  
small	  firms.8	  Nevertheless,	  SMEs	  still	  face	  substantial	  challenges	  in	  Indonesia.	  
	  
Within	  the	  SME	  sector,	  Indonesian	  women	  have	  both	  a	  significant	  presence	  and	  face	  unique	  
obstacles.	  Women	  own	  about	  one-­‐third	  of	  SMEs	  in	  Indonesia.9	  This	  figure	  is	  growing	  by	  8%	  
annually	  while	  the	  number	  of	  SMEs	  owned	  by	  men	  is	  currently	  declining.10	  While	  the	  
percentage	  of	  Indonesia’s	  women	  SME	  ownership	  is	  within	  the	  average	  for	  the	  developing	  
world	  as	  a	  whole	  (31-­‐38%),	  it	  is	  lower	  than	  the	  average	  range	  for	  East	  Asia	  (38-­‐47%).11	  A	  
number	  of	  specific	  barriers	  have	  been	  cited	  as	  limiting	  Indonesian	  businesswomen.	  These	  
include	  less	  access	  to	  formal	  business	  finance,	  and	  the	  challenge	  of	  managing	  the	  lion’s	  
share	  of	  childcare	  and	  housework	  responsibilities.	  Most	  of	  these	  obstacles	  stem,	  at	  least	  in	  
part,	  from	  the	  persistence	  of	  traditional	  gender	  roles	  that	  limit	  women’s	  ability	  to	  break	  into	  
the	  modern	  business	  sphere.12	  Because	  businesswomen	  confront	  different	  challenges	  than	  
their	  male	  counterparts,	  research	  and	  strategies	  targeted	  specifically	  at	  women	  are	  
necessary	  to	  accelerate	  their	  participation	  as	  entrepreneurs	  in	  Indonesia’s	  expanding	  
economy.	  
 
Some	  general	  characteristics	  of	  the	  three	  countries	  surveyed	  in	  the	  APEC	  Report	  are	  
detailed	  below	  and	  provide	  an	  interesting	  comparison	  to	  the	  Indonesia	  context:	  
	  
Malaysia:	  Women’s	  SMEs	  in	  Malaysia	  have	  experienced	  strong	  annual	  growth	  albeit	  from	  a	  
relatively	  low	  initial	  level	  of	  women’s	  participation	  in	  SMEs.	  While	  cultural	  norms	  continue	  
to	  limit	  women’s	  role	  in	  business,	  the	  general	  business	  environment	  in	  Malaysia	  is	  
comparatively	  favorable.	  	  
	  
Philippines:	  In	  the	  Philippines,	  businesswomen	  tend	  to	  own	  or	  run	  smaller,	  nascent	  
businesses	  compared	  with	  the	  more	  established	  firms	  operated	  by	  their	  male	  counterparts.	  
In	  addition,	  family	  constraints	  disproportionately	  impact	  women.	  Overall	  business	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environment	  trends,	  such	  as	  corruption	  and	  a	  lack	  of	  access	  to	  finance,	  further	  impede	  
progress	  for	  women	  in	  business.	  
	  
Thailand:	  A	  relatively	  high	  percentage	  of	  working	  age	  women	  in	  Thailand	  are	  active	  in	  the	  
labor	  force.	  Women-­‐owned	  businesses	  have	  a	  higher	  growth	  rate	  than	  men-­‐owned	  
businesses.	  While	  societal	  constraints	  on	  women’s	  work	  are	  less	  prevalent	  than	  in	  other	  
countries	  studied,	  there	  are	  some	  significant	  cultural	  and	  institutional	  barriers:	  women	  are	  
expected	  to	  enter	  lower-­‐earning	  sectors;	  are	  less	  often	  incorporated	  into	  business	  
networks;	  and,	  married	  women	  require	  their	  husband’s	  permission	  to	  obtain	  a	  bank	  loan.	  	  
 
Table	  2	  compares	  the	  business	  environments	  for	  women’s	  SMEs	  across	  all	  four	  countries	  
surveyed.	  	  
 
Table	  2.	  Snapshot	  of	  SMEs	  &	  Women	  in	  Indonesia,	  Malaysia,	  the	  Philippines,	  and	  Thailand	  
	   Indonesia	   Malaysia	   Philippines	   Thailand	  
Ease	  of	  doing	  business	  ranking13	   128	   12	   138	   18	  
SMEs	  contribution	  to	  GDP	   56%14	   32%15	   33%16	   37%17	  
SMEs	  contribution	  to	  total	  exports	   20%18	   19%19	   25%20	   30%21	  
%	  of	  workforce	  employed	  by	  SMEs	   96%22	   56%23	   61%24	   78%25	  
Women’s	  economic	  opportunity	  
index	  ranking26	  
47.5	   53	   74	   47	  
Female	  labor	  participation	  rate27	   51%	   44%	   50%	   64%	  
Annual	  growth	  of	  women’s	  SMEs28	   8.1%	   9.7%	   2.5%	   2.3%	  
*	  Please	  see	  endnotes	  for	  the	  source	  year	  of	  each	  indicator.	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CHAPTER  TWO:  Research  Overview  
  
2.1  Research  Methodology  
	  
To	  complete	  this	  study,	  The	  Asia	  Foundation’s	  Indonesia	  office	  worked	  in	  close	  collaboration	  
with	  research	  coordinators	  in	  the	  United	  States	  and	  commissioned	  the	  Centre	  for	  Strategic	  
and	  International	  Studies	  (CSIS)	  based	  in	  Jakarta	  to	  carry	  out	  the	  field	  research.	  As	  
previously	  noted,	  the	  study	  methodology	  was	  based	  on	  the	  earlier	  approach	  employed	  by	  
the	  multi-­‐country	  APEC	  Report.	  	  
	  
The	  research	  in	  Indonesia	  consisted	  of	  both	  qualitative	  and	  quantitative	  research	  and	  was	  
conducted	  in	  Indonesia’s	  greater	  capital	  region	  including	  Jakarta,	  Bogor,	  Depok,	  Tangerang,	  
and	  Bekasi.	  Quantitative	  research	  included	  approximately	  150	  survey	  interviews.	  Qualitative	  
research	  included	  three	  focus	  group	  discussions,	  and	  four	  semi-­‐structured	  interviews	  group	  
discussions.	  To	  the	  extent	  possible,	  the	  methodology	  was	  kept	  consistent	  with	  the	  
methodology	  employed	  for	  the	  other	  three	  countries	  surveyed.	  However,	  some	  deviation	  in	  
research	  methodology	  occurred	  because	  of	  variations	  in	  the	  available	  sampling	  frames	  for	  
each	  economy.	  Figure	  1	  provides	  an	  overview	  of	  the	  research	  undertaken	  for	  this	  study	  and	  
the	  original	  APEC	  Report.	  More	  detail	  on	  the	  methodology	  can	  be	  found	  in	  Appendix	  One.	  	  
Key	  Points	  
• Approximately	  150	  Indonesian	  SME	  owners/managers	  were	  interviewed	  from	  a	  
largely	  gender-­‐balanced	  sample.	  Approximately	  a	  third	  of	  those	  interviewed	  were	  
exporters.	  	  
• Semi-­‐structured	  interviews	  were	  conducted	  with	  two	  business	  associations,	  a	  
national	  government	  official,	  and	  an	  academic.	  Three	  focus	  group	  discussions	  were	  
held	  with	  both	  male	  and	  female	  entrepreneurs.	  
• In	  order	  to	  focus	  on	  SMEs,	  only	  firms	  with	  between	  10	  and	  200	  employees	  were	  
surveyed.	  Women	  exporters	  were	  particularly	  oversampled,	  making	  the	  comparisons	  
between	  the	  women	  and	  men	  exporters	  difficult.	  Micro-­‐enterprises	  were	  excluded,	  
and	  the	  survey	  was	  focused	  on	  the	  greater	  Jakarta	  area.	  Survey	  results	  should	  be	  
read	  as	  informative	  on	  men’s	  and	  women-­‐run	  SMEs	  rather	  than	  as	  representative	  of	  
the	  average	  Indonesian	  firm.	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Figure	  1.	  Overview	  of	  Methodology	  
 
  
2.2  Sample  Characteristics  for  Indonesia    
	  
As	  with	  the	  original	  three	  countries	  detailed	  in	  the	  APEC	  Report,	  enumerators	  attempted	  to	  
interview	  approximately	  equal	  numbers	  of	  men	  and	  women.	  However,	  in	  Indonesia,	  the	  
research	  team	  ended	  up	  surveying	  approximately	  83	  women	  and	  67	  men,	  a	  55-­‐45%	  split.	  
The	  total	  female	  entrepreneurship	  rate	  in	  Indonesia	  is	  33%.29	  This	  over-­‐sampling	  of	  women	  
was	  deliberate:	  survey	  researchers	  put	  a	  priority	  on	  surveying	  female	  respondents	  in	  the	  
first	  phase	  of	  survey	  work,	  and	  more	  women	  were	  more	  likely	  to	  answer	  the	  survey.	  This	  
oversample	  was	  in	  line	  with	  the	  other	  economies	  in	  the	  APEC	  Report,	  which	  also	  
oversampled	  women	  respondents	  by	  design,	  to	  ensure	  that	  women’s	  constraints	  were	  
better	  reflected	  in	  the	  findings.	  	  
	  
Moreover,	  women	  exporters	  in	  the	  sample	  were	  heavily	  oversampled,	  with	  27	  women	  
exporters	  interviewed	  compared	  to	  only	  seven	  men.	  Thus,	  79%	  of	  the	  exporter	  sample	  was	  
comprised	  of	  women,	  compared	  to	  21%	  men.	  As	  such,	  comparisons	  between	  these	  two	  
groups	  should	  be	  made	  with	  considerable	  caution	  given	  both	  the	  small	  sample	  size	  for	  
Indonesian	  men	  exporters	  and	  oversampling	  of	  women.	  	  
	  
Over	  85%	  of	  firm	  respondents	  in	  Indonesia	  were	  owners	  while	  the	  remaining	  15%	  were	  
managers	  or	  other	  firm	  delegates.	  The	  data	  presented	  in	  this	  survey	  represents	  only	  
responses	  from	  firm	  owners.	  	  
 
For	  purposes	  of	  this	  study,	  SMEs	  were	  defined	  as	  firms	  having	  between	  10	  and	  200	  
employees.	  Micro-­‐enterprises	  and	  large	  firms	  were	  not	  part	  of	  the	  survey.	  In	  addition,	  some	  
sectors—including	  household	  activities,	  agriculture,	  and	  public	  administration—were	  also	  
excluded	  from	  the	  survey	  because	  so	  few	  SMEs	  are	  involved	  in	  these	  fields.	  
	  	  
Due	  to	  these	  limits—namely	  the	  over-­‐sampling	  of	  women	  firm	  owners,	  the	  exclusion	  of	  
micro-­‐enterprises,	  and	  the	  focus	  on	  the	  greater	  Jakarta	  area—the	  typical	  firm	  in	  our	  sample	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should	  not	  be	  seen	  as	  representative	  of	  the	  average	  Indonesian	  firm.	  Instead,	  similar	  to	  the	  
sample	  in	  the	  multi-­‐country	  APEC	  Report,	  this	  is	  a	  distinct	  sample	  designed	  to	  capture	  and	  
compare	  crucial	  trends	  among	  men-­‐	  and	  women-­‐owned	  SMEs.	  Appendix	  Two	  includes	  a	  
more	  in-­‐depth	  discussion	  of	  the	  sample.	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CHAPTER  THREE:  Management  and  Operational  Capacity    
 
 
  
3.1  Management  and  Operational  Challenges  
	  
Women	  and	  men	  SME	  owners	  in	  Indonesia	  have	  overlapping	  yet	  distinct	  perceptions	  
regarding	  their	  primary	  challenges.	  Employee	  hiring	  and	  training	  was	  the	  most	  commonly	  
cited	  challenge	  for	  all	  business	  owners	  in	  Indonesia	  (28%),	  but	  this	  issue	  was	  perceived	  as	  
more	  problematic	  for	  women,	  with	  39%	  of	  women	  SME	  owners	  citing	  employee	  hiring	  and	  
training	  as	  their	  most	  significant	  challenge	  compared	  to	  only	  22%	  of	  men	  (Figure	  2).	  Physical	  
and	  space/premises	  issues	  were	  cited	  by	  the	  largest	  percentage	  of	  men	  as	  their	  top	  concern	  
(35%).	  Access	  to	  capital	  was	  a	  notable	  concern	  for	  both	  men	  and	  women	  owners,	  reported	  
by	  22%	  of	  women	  and	  15%	  of	  men	  as	  their	  primary	  challenge.	  	  
	  
3.1.1  Employee  Hiring  and  Training    
	  
Locating	  and	  retaining	  skilled	  employees	  was	  also	  found	  to	  be	  a	  critical	  challenge	  for	  SMEs	  
in	  the	  multi-­‐country	  APEC	  Report	  
as	  well.	  In	  the	  survey	  of	  Malaysia,	  
the	  Philippines,	  and	  Thailand,	  
employee	  hiring	  and	  training	  was	  
identified	  as	  the	  biggest	  overall	  
challenge	  for	  business,	  cited	  by	  
40%	  of	  women	  owners	  and	  37%	  
of	  men	  owners.	  Some	  of	  the	  
challenges	  in	  acquiring	  skilled	  
employees	  for	  SMEs	  in	  these	  
countries	  clearly	  stems	  from	  the	  
fact	  that	  unemployment	  rates	  are	  
relatively	  low	  and	  demand	  for	  
trained	  workers	  remains	  high,	  
making	  it	  easier	  for	  employees	  to	  
shift	  jobs	  and	  more	  difficult	  for	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Figure	  2.	  Biggest	  Overall	  Challenge	  for	  Men	  and	  Women	  Owners	  in	  	  
Indonesia	  
Key	  Points	  
• The	  primary	  challenge	  cited	  by	  women	  business	  owners	  in	  all	  four	  countries	  was	  
employee	  hiring	  and	  training,	  including	  high	  turnover	  and	  difficulties	  finding	  skilled	  
employees.	  As	  with	  the	  Philippines,	  Malaysia,	  and	  Thailand,	  women	  business	  owners	  
in	  Indonesia	  hired	  more	  women	  employees	  than	  did	  men	  owners.	  
• More	  than	  one-­‐fifth	  of	  women	  considered	  access	  to	  capital	  to	  be	  an	  impediment,	  
with	  high	  interest	  rates	  cited	  as	  the	  main	  challenge	  to	  formal	  borrowing.	  
• Women	  entrepreneurs	  in	  Indonesia	  are	  more	  networked	  in	  business	  associations	  
than	  their	  male	  counterparts.	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employers	  to	  find	  and	  retain	  specialized	  workers.	  Consequently,	  the	  time	  demands	  of	  
employee	  recruiting	  and	  training	  for	  SME	  owners	  across	  all	  of	  these	  countries	  was	  
significant.	  	  
These	  perceptions	  were	  reinforced	  during	  focus	  group	  discussions	  in	  Indonesia.	  For	  
example,	  a	  garment	  producer	  noted	  that	  that	  high	  turnover	  rates	  required	  her	  to	  put	  so	  
much	  time	  toward	  repeatedly	  training	  new	  workers	  that	  she	  ultimately	  ended	  up	  hiring	  
employees	  largely	  from	  one	  family	  in	  hopes	  that	  this	  would	  make	  them	  less	  inclined	  to	  
switch	  jobs.	   
3.1.2  High  Rates  of  Profitability  and  Growth  
	  
SME	  business	  owners	  in	  Indonesia	  reported	  notably	  high	  rates	  of	  profitability.	  The	  majority	  
of	  male	  and	  female	  owners	  in	  Indonesia	  reported	  their	  businesses	  to	  be	  “very”	  or	  
“somewhat	  profitable”	  in	  the	  last	  year.	  Some	  41%	  of	  Indonesian	  women	  owners	  and	  31%	  of	  
men	  owners	  reported	  that	  they	  were	  very	  profitable	  last	  year.	  Some	  42%	  of	  women	  owners,	  
and	  47%	  of	  men	  owners,	  reported	  that	  they	  were	  somewhat	  profitable	  in	  the	  last	  year.	  	  
Indonesian	  exporters	  also	  seemed	  to	  fare	  well,	  with	  44%	  of	  women	  owners	  and	  71%	  of	  male	  
owners	  reporting	  their	  businesses	  were	  very	  profitable	  in	  the	  last	  year,	  and	  37	  %	  of	  women	  
owners	  and	  14%	  of	  male	  owners	  reporting	  their	  business	  to	  be	  somewhat	  profitable.	  The	  
reported	  rates	  of	  profitability	  were	  markedly	  higher	  in	  Indonesia	  than	  in	  the	  other	  countries	  
surveyed.	  In	  Thailand,	  Malaysia,	  and	  the	  Philippines,	  only	  8%	  of	  businesses	  reported	  
themselves	  to	  be	  very	  profitable	  (including	  5%	  of	  women	  owners	  and	  10%	  of	  men	  owners.)	  
However,	  this	  variation	  could	  in	  part	  reflect	  improvements	  in	  the	  overall	  global	  economic	  
outlook	  since	  the	  original	  study	  was	  conducted.	  
At	  first	  glance,	  the	  roughly	  similar	  rates	  of	  reported	  profitability	  across	  men	  and	  women-­‐
owned	  SMEs	  in	  Indonesia	  suggest	  that	  there	  was	  little	  difference	  in	  the	  difficulty	  level	  men	  
and	  women	  face	  in	  being	  successful	  in	  business.	  In	  fact,	  compared	  to	  men	  (and	  after	  
controlling	  for	  firm	  age,	  sector,	  and	  size),	  women	  owners	  in	  Indonesia	  were	  actually	  20%	  
less	  likely	  to	  report	  that	  women	  have	  a	  harder	  time	  succeeding	  in	  business	  than	  men.	  	  
In	  addition	  to	  high	  rates	  of	  reported	  
profitability,	  the	  large	  majority	  of	  
business	  owners	  surveyed	  in	  Indonesia	  
(93%	  of	  women	  and	  85%	  of	  men)	  
reported	  plans	  to	  increase	  the	  size	  of	  
their	  operations	  over	  the	  next	  three	  
years.	  In	  fact,	  controlling	  for	  firm	  age,	  
size	  and	  sector,	  women-­‐owned	  firms	  in	  
Indonesia	  were	  13%	  more	  likely	  than	  
men-­‐owned	  firms	  to	  indicate	  plans	  for	  
growth	  in	  the	  next	  three	  years.	  Similarly,	  
in	  Malaysia,	  women-­‐owned	  firms	  were	  
15%	  more	  likely	  than	  men’s	  to	  say	  they	  
would	  grow	  in	  the	  next	  three	  years.	  In	  
Thailand	  and	  the	  Philippines,	  there	  was	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no	  significant	  difference	  reported	  between	  men	  and	  women.	  Among	  exporters	  in	  Indonesia,	  
the	  large	  majority	  also	  reported	  plans	  to	  increase	  the	  size	  of	  their	  operations	  over	  the	  next	  
three	  years	  –	  96%	  of	  women	  and	  86%	  of	  men.	  
More	  than	  80%	  of	  respondents	  planned	  to	  expand	  their	  operations	  domestically	  and	  
interest	  in	  expanding	  into	  Indonesian	  domestic	  markets	  was	  highlighted	  in	  focus	  group	  
discussions.	  Participants	  noted	  both	  the	  large	  size	  of	  the	  Indonesian	  market	  and	  its	  growing	  
demand	  as	  a	  significant	  incentive	  for	  domestic	  expansion.	  The	  businesswomen	  interviewed	  
reported	  that	  their	  priority	  is	  the	  domestic	  market	  and	  improving	  their	  competitiveness	  with	  
inexpensive	  imports	  from	  China,	  Cambodia,	  and	  elsewhere	  rather	  than	  moving	  into	  export.	  
Respondents	  generally	  felt	  that	  exporting	  was	  riskier	  and	  more	  complicated	  with	  insufficient	  
upsides	  to	  justify	  the	  extra	  effort.	  One	  area	  in	  which	  exports	  are	  likely	  to	  increase	  is	  the	  
fashion	  industry,	  and	  the	  Indonesian	  Ministry	  of	  Industry	  released	  a	  February	  2013	  blueprint	  
for	  making	  Indonesia	  a	  fashion	  center	  within	  Asia	  by	  2018	  and	  worldwide	  by	  2025.30	  	  
3.2  Access  to  Finance    
 
3.2.1  Interest  Rates  and  Access  to  Capital  	  
	  
Across	  all	  countries	  surveyed,	  the	  most	  frequently	  cited	  source	  of	  starting	  capital	  was	  
reported	  to	  be	  individual	  or	  household	  savings,	  gift	  or	  inheritance	  as	  is	  shown	  in	  Figure	  4	  
below.	  In	  fact,	  70%	  of	  respondents	  surveyed	  across	  all	  countries	  used	  their	  entire	  savings	  to	  
finance	  their	  business.	  While	  personal	  capital	  was	  demonstrated	  to	  be	  critical	  for	  starting	  a	  
business,	  bank	  loans	  were	  widely	  utilized	  for	  business	  development.	  Eighty-­‐one	  percent	  of	  
women	  owners	  and	  96%	  of	  male	  owners	  in	  Indonesia	  reported	  that	  their	  most	  recent	  
formal	  loan	  came	  from	  a	  bank.	  Numbers	  were	  also	  relatively	  high	  across	  countries	  surveyed	  
in	  the	  multi-­‐country	  APEC	  report;	  73%	  of	  male	  and	  female	  business	  owners	  reported	  that	  
their	  most	  recent	  borrowing	  experience	  came	  from	  a	  bank	  with	  the	  greatest	  diversity	  in	  loan	  
sources	  being	  evident	  in	  Thai	  responses.	  	  
The	  fact	  that	  a	  high	  percentage	  of	  
business	  owners	  primarily	  derived	  
funds	  for	  business	  growth	  and	  
development	  from	  bank	  loans	  is,	  
in	  many	  ways,	  unsurprising	  given	  
that	  these	  SMEs	  have	  already	  
passed	  the	  business	  formation	  
stage.	  It	  is	  interesting	  to	  note	  that	  
while	  only	  4%	  of	  men	  in	  Indonesia	  
reported	  their	  most	  recent	  loan	  
came	  from	  a	  microfinance	  
institution,	  11%	  of	  women	  
indicated	  this.	  	  
In	  terms	  of	  the	  loan	  process	  itself,	  
high	  interest	  rates	  were	  the	  most	  
frequently	  cited	  primary	  challenge	  in	  the	  loan	  process	  for	  businessmen	  and	  women	  in	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Indonesia,	  cited	  by	  34%	  of	  women	  respondents	  and	  21%	  of	  male	  respondents.	  This	  was	  
consistent	  with	  trends	  in	  the	  multi-­‐country	  APEC	  report.	  Across	  other	  countries	  surveyed,	  
high	  interest	  rates	  were	  the	  main	  challenge	  for	  businesswomen,	  cited	  by	  49%	  of	  women	  
owners	  in	  the	  Philippines,	  32%	  in	  Thailand,	  and	  32%	  in	  Malaysia.	  These	  findings	  are	  
consistent	  with	  prior	  research	  indicating	  that	  high	  interest	  rates	  are	  a	  commonly	  cited	  
challenge	  by	  business	  owners	  and	  are	  more	  likely	  to	  impact	  women-­‐run	  businesses	  across	  
the	  Asia-­‐Pacific	  region.	  High	  interest	  rates	  have	  a	  greater	  effect	  on	  smaller	  businesses	  that	  
are	  less	  able	  to	  absorb	  the	  cost	  of	  business	  start-­‐up	  and	  finance.	  Because	  women-­‐owned	  
firms	  tend	  to	  be	  smaller,	  this	  means	  that	  high	  interest	  rates	  have	  a	  disproportionate	  impact	  
on	  women’s	  firms	  in	  APEC	  developing	  economies.31	  In	  fact,	  in	  looking	  at	  loans	  over	  the	  past	  
five	  years,	  and	  controlling	  for	  firm	  size,	  age,	  and	  sector,	  women	  business	  owners	  in	  
Indonesia	  were	  26%	  less	  likely	  to	  have	  a	  bank	  loan	  than	  men,	  in	  line	  with	  prior	  research.	  A	  
2010	  International	  Finance	  Corporation	  study	  found	  that	  women-­‐headed	  firms	  in	  Indonesia	  
are	  also	  less	  likely	  to	  have	  a	  savings	  or	  deposit	  account;	  79%	  of	  women	  headed	  firms	  
reported	  having	  such	  accounts	  while	  92%	  of	  men’s	  firms	  did.32	  
3.2.2  Securing  Collateral  and  Filing  Credit  Applications  
 
Following	  high	  interest	  rates,	  the	  
second	  most	  commonly	  cited	  
challenge	  by	  women	  owners	  in	  
Indonesia	  was	  completing	  loan	  
application	  paperwork	  and	  
procuring	  supporting	  
documentation,	  cited	  by	  22%	  of	  
women	  business	  owners.	  Across	  
other	  countries	  surveyed	  in	  the	  
APEC	  Report,	  completing	  
application	  paperwork	  and	  
procuring	  supporting	  
documentation	  was	  cited	  as	  the	  
second	  most	  common	  challenge	  
in	  the	  loan	  process,	  noted	  by	  21%	  
of	  all	  women-­‐owned	  and	  13%	  of	  
men-­‐owned	  SMEs	  in	  these	  countries.	  The	  problem	  was	  particularly	  pronounced	  in	  Malaysia	  
where	  approximately	  28%	  more	  women	  business	  owners	  than	  men,	  and	  47%	  more	  women	  
exporters	  than	  men,	  cited	  this	  as	  their	  most	  significant	  challenge.	  The	  challenge	  of	  
complicated	  paperwork	  for	  businesswomen	  in	  Asia	  has	  also	  been	  noted	  by	  other	  studies,	  
highlighting	  a	  lack	  of	  support	  for	  women	  entrepreneurs	  in	  this	  technical	  aspect	  of	  business	  
financing.	  	  
Collateral	  was	  also	  noted	  to	  be	  a	  challenging	  aspect	  in	  the	  loan	  process,	  cited	  by	  19%	  of	  
women	  in	  Indonesia	  and	  25%	  of	  men	  as	  their	  primary	  challenge.	  Lack	  of	  access	  to	  collateral	  
is	  a	  major	  concern,	  as	  it	  is	  often	  a	  central	  element	  of	  the	  lending	  process.	  Insufficient	  access	  
to	  collateral	  was	  highlighted	  as	  problematic	  in	  focus	  groups	  with	  women	  entrepreneurs	  in	  
Indonesia.	  One	  woman	  who	  produced	  musical	  instruments	  noted	  that	  she	  has	  consistently	  
had	  trouble	  obtaining	  working	  capital	  and	  could	  not	  borrow	  money	  from	  banks	  due	  to	  her	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lack	  of	  collateral.	  While	  there	  was	  high	  demand	  for	  her	  products,	  she	  was	  unable	  to	  expand	  
her	  business	  due	  to	  such	  financial	  constraints.	  	  
Moreover,	  business	  owners	  in	  Indonesia	  reported	  securing	  collateral	  to	  be	  their	  most	  
significant	  challenge	  at	  much	  higher	  rates	  (21%)	  than	  in	  the	  other	  countries	  studied.	  Less	  
than	  5%	  of	  firms	  in	  each	  of	  the	  other	  three	  countries	  cited	  getting	  collateral	  as	  the	  most	  
challenging	  part	  of	  the	  loan	  process	  (even	  though	  68%	  of	  all	  businesses	  reported	  that	  
collateral	  was	  required	  for	  their	  most	  recent	  loan).	  In	  addition,	  gender	  differences	  were	  
statistically	  insignificant	  in	  
terms	  of	  whether	  or	  not	  the	  
owner	  needed	  collateral	  for	  a	  
loan.	  This	  is	  consistent	  with	  
previous	  research	  that	  has	  
noted	  a	  greater	  likelihood	  
that	  men	  in	  Indonesia	  have	  
access	  to	  necessary	  collateral,	  
including	  legal	  titles	  for	  assets	  
such	  as	  land,	  housing,	  
vehicles,	  and	  other	  items	  of	  
value.33	  	  
Limited	  access	  to	  collateral	  
may	  be	  linked	  to	  the	  higher	  
proportion	  of	  women	  than	  
men	  who	  reported	  that	  they	  
obtained	  funds	  from	  micro-­‐
finance	  institutions.	  A	  small	  percentage	  (3%)	  of	  women	  business	  owners	  in	  Indonesia	  
reported	  that	  their	  most	  recent	  loan	  came	  from	  a	  cooperative	  while	  no	  men	  reported	  this.	  
Focus	  group	  participants	  noted	  that	  loans	  from	  cooperatives	  are	  sometimes	  preferable	  over	  
bank	  loans	  because	  the	  loan	  process	  was	  faster	  in	  the	  former,	  although	  cooperatives	  did	  
give	  much	  smaller	  loans	  than	  banks.	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When	   Putri	   (name	   changed),	   a	   women	   entrepreneur	   based	   in	   Depok,	   took	   sole	   control	   of	   her	  
mother’s	   handicraft	   business,	   her	   first	   source	   of	   financing	  was	   a	   25	  million	   rupiah	   ($2,500)	   loan	  
from	  her	  husband.	  Putri	  initially	  felt	  that	  her	  small	  capital	  requirements	  did	  not	  warrant	  borrowing	  
from	   formal	   financial	   institutions,	   and	   she	   feared	   going	   into	   debt	   even	   though	   she	   was	   able	   to	  
quickly	   repay	   her	   husband’s	   loan.	   However,	   after	   deciding	   to	   expand	   her	   business	   and	   meeting	  
other	  entrepreneurs	  who	  had	  received	  formal	  monetary	  assistance,	  Putri	  applied	  for	  two	  loans	  from	  
a	   State	   Owned	   Enterprise	   corporate	   social	   responsibility	   program.	   In	   both	   instances,	   the	   loan	  
application	   process	  was	   easy,	   and	   did	   not	   require	   a	   middleman,	   significant	   collateral,	   or	   a	   high	  
interest	   rate.	   Interestingly,	   she	   reports	   that	  her	  main	  motivation	   in	   applying	   for	   the	   loans	  was	   to	  
receive	   the	  management	  coaching,	  marketing	  assistance,	  and	  networking	  opportunities	  that	  were	  
made	   available	   with	   the	   loan,	   rather	   than	   the	   capital	   itself.	   The	   evolution	   of	   Putri’s	   financing	  
sources	   mirrored	   the	   growth	   of	   her	   business,	   and	   she	   was	   fortunate	   to	   have	   access	   to	   a	   loan	  
program	  that	  fit	  her	  needs.	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3.3  The  Role  of  Networks    
  
3.3.1  Businesswomen  in  Indonesia  are  More  Networked  than  Men    
 
Previous	  research	  shows	  that	  networks	  are	  important	  in	  terms	  of	  providing	  business	  
connections	  and	  helping	  business	  owners	  acquire	  skills	  and	  knowledge	  valuable	  to	  their	  
success.34	  	  
	  
Indonesian	  women	  were	  found	  to	  be	  more	  connected	  than	  Indonesian	  men	  both	  in	  terms	  of	  
formal	  and	  informal	  networking.	  There	  was	  a	  statistically	  significant	  difference	  between	  the	  
likelihood	  of	  men	  and	  women	  being	  members	  of	  business	  associations,	  with	  women	  being	  
23%	  more	  likely,	  and	  women	  exporters	  being	  37%	  more	  likely,	  to	  be	  members	  of	  an	  
association	  than	  their	  male	  counterparts.	  Thirty	  percent	  of	  men	  owners	  in	  Indonesia	  were	  
members	  of	  business	  associations,	  while	  55%	  of	  Indonesian	  women	  owners	  were.	  Out	  of	  
economies	  surveyed,	  Indonesia	  was	  distinguished	  by	  having	  the	  largest	  difference	  between	  
men’s	  and	  women’s	  membership	  in	  business	  associations	  and	  in	  terms	  of	  having	  the	  lowest	  
reported	  rates	  of	  male	  business	  association	  membership.	  	  
	  
Correspondingly,	  women	  reported	  more	  
frequent	  interactions	  with	  business	  
associations,	  whether	  they	  were	  
members	  of	  associations	  or	  not.	  Forty-­‐
two	  percent	  of	  women	  owners	  in	  
Indonesia	  reported	  frequently	  
interacting	  with	  business	  associations,	  
while	  only	  30%	  of	  men	  did.	  This	  high	  
level	  of	  interaction	  among	  Indonesian	  
women	  can	  lead	  to	  distinct	  advantages	  
for	  women	  firm	  owners.	  While	  
correlation	  is	  not	  causation,	  across	  all	  
countries	  surveyed,	  women	  were	  22%	  
more	  likely	  to	  say	  that	  they	  would	  
increase	  the	  size	  of	  their	  firms	  over	  the	  
next	  two	  years	  if	  they	  were	  members	  of	  
a	  business	  association.	  Women’s	  business	  associations,	  in	  particular,	  provide	  women	  with	  
opportunities	  to	  connect	  to	  female	  role	  models	  and	  navigate	  industries	  that	  are	  often	  male-­‐
dominated.	  The	  value	  of	  women’s	  business	  associations	  is	  highlighted	  in	  the	  fact	  that	  44%	  of	  
women	  in	  Indonesia	  reported	  to	  be	  members	  of	  ‘women’s	  only’	  business	  associations,	  the	  
highest	  such	  rate	  among	  all	  four	  countries	  surveyed.	  Women’s	  business	  associations	  provide	  
access	  to	  networks	  and	  services	  that	  can	  be	  targeted	  to	  the	  needs	  of	  women	  entrepreneurs.	  	  
	  
As	  displayed	  in	  Figure	  8	  below,	  the	  most	  useful	  business	  service	  provided	  by	  business	  
organizations	  in	  every	  country	  was	  reported	  to	  be	  business	  operations	  training.	  The	  majority	  
of	  both	  men	  (55%)	  and	  women	  (67%)	  in	  Indonesia	  reported	  this	  to	  be	  the	  case.	  Both	  women	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and	  men	  in	  Indonesia	  also	  reported	  business	  organizations	  to	  be	  valuable	  for	  discussing	  
common	  needs	  and	  problems.	  	  
	  
	  Women	  business	  owners	  
in	  Indonesia	  were	  also	  
more	  likely	  than	  men	  
owners	  to	  connect	  with	  
other	  businesses	  through	  
informal	  networks	  and	  
social	  settings.	  Forty-­‐
three	  percent	  of	  women	  
owners,	  and	  36%	  of	  male	  
owners,	  reported	  
frequent	  informal	  
interactions	  with	  
businesses.	  Some	  19%	  of	  
women	  owners,	  and	  30%	  
of	  male	  owners,	  
reported	  to	  never	  
engage	  in	  such	  informal	  
interactions.	  As	  
demonstrated	  in	  Figure	  9	  below,	  business	  owners	  in	  Indonesia	  were	  broadly	  more	  
connected	  to	  informal	  networks	  than	  in	  the	  other	  study	  economies.	  
	  
In	  the	  sample	  of	  all	  countries	  surveyed,	  networking	  in	  informal	  settings	  was	  correlated	  with	  
plans	  for	  growth	  among	  women.	  Women	  who	  engaged	  in	  informal	  networking	  were	  26%	  
more	  likely	  to	  say	  they	  would	  increase	  their	  business	  over	  the	  next	  few	  years	  and	  women	  
were	  22%	  more	  likely	  to	  say	  that	  they	  would	  increase	  their	  business	  over	  the	  next	  few	  years	  
if	  they	  networked	  in	  social	  settings.	  The	  same	  was	  not	  true	  for	  men.	  	  
	  
Focus	  group	  discussions	  in	  
Indonesia	  further	  emphasized	  
the	  value	  of	  networks	  to	  
women.	  For	  example,	  two	  
women	  who	  ran	  a	  catering	  
business	  noted	  that	  they	  got	  
their	  start	  from	  a	  cooking	  class	  
held	  by	  a	  business	  association	  
and	  another	  woman	  reported	  
that	  all	  of	  her	  orders	  came	  from	  
her	  formal	  and	  informal	  
networks	  including	  business	  
associations,	  cooperatives,	  and	  
churches.	  Yet	  another	  woman,	  
a	  garment	  producer,	  noted	  that	  the	  business	  association	  helped	  her	  to	  obtain	  a	  business	  
license	  for	  her	  company.	  	  
	  
Figure	  8.	  Most	  Useful	  Services	  Provided	  by	  Business	  Organizations 
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Figure	  9.	  Frequency	  of	  Interaction	  with	  Informal	  Networks 
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3.3.2  Hiring  Patterns    
	  
Across	  the	  sample	  of	  all	  countries	  
surveyed,	  highly	  statistically	  
significant	  findings	  emerged	  
demonstrating	  that	  women	  owners	  
tend	  to	  hire	  more	  women	  than	  men	  
owners.	  In	  every	  country	  surveyed,	  
women	  owners	  were	  statistically	  
more	  likely	  to	  have	  a	  higher	  
percentage	  of	  women	  employees.	  In	  
Indonesia,	  women	  owners	  were	  16%	  
more	  likely	  to	  have	  women	  
employees	  than	  men	  owners.	  
Moreover,	  women	  owners	  in	  
Indonesia	  hired	  a	  higher	  relative	  
proportion	  of	  women	  employees	  
than	  any	  other	  country	  surveyed,	  with	  women	  owners	  having	  45%	  female	  employees.	  The	  
work	  force	  of	  men-­‐owned	  firms	  averaged	  only	  27%	  female	  employees.	  	  
	  
As	  noted	  in	  the	  multi-­‐country	  APEC	  Report,	  this	  is	  an	  important	  finding	  which	  highlights	  the	  
fact	  that	  women	  SME	  owners	  are	  not	  only	  important	  in	  terms	  of	  generating	  goods	  and	  
services	  for	  the	  economy,	  but	  also	  in	  terms	  of	  providing	  employment	  and	  economic	  
opportunities	  for	  female	  workers.  
 
3.4  Business-­‐Related  Technologies    
 
Evidence	  on	  SME	  access	  to	  business-­‐related	  technologies	  suggests	  that	  information	  
technology	  can	  have	  an	  impact	  on	  firm	  performance.35	  Yet,	  in	  many	  places,	  businesswomen	  
do	  not	  have	  access	  to	  the	  same	  level	  of	  technological	  inputs	  as	  men,	  and	  may	  be	  producing	  
less	  as	  a	  result.36	  	  
However,	  this	  was	  not	  the	  case	  in	  the	  Indonesian	  sample	  in	  which	  women	  business	  owners	  
were	  more	  likely	  to	  use	  a	  computer	  and	  more	  likely	  to	  know	  about	  technologies	  that	  could	  
make	  their	  business	  more	  profitable.	  Overall,	  74%	  of	  Indonesian	  businesswomen	  used	  a	  
computer,	  compared	  to	  60%	  of	  businessmen.	  Fifty-­‐six	  percent	  of	  women	  were	  aware	  of	  
technology	  that	  could	  make	  their	  businesses	  profitable,	  compared	  to	  47%	  of	  men.	  	  
Although	  more	  Indonesian	  women	  business	  owners	  use	  technology	  than	  men,	  technology	  
use	  overall	  in	  Indonesia	  was	  the	  lowest	  across	  the	  four	  countries.	  Seventy-­‐three	  percent	  of	  
Indonesians	  in	  the	  overall	  sample	  said	  that	  they	  used	  a	  computer,	  compared	  to	  79%	  of	  
Malaysians,	  87%	  of	  Filipinos,	  and	  99%	  of	  Thais.	  However,	  they	  had	  about	  the	  same	  
awareness	  overall	  of	  technologies	  that	  would	  make	  their	  businesses	  more	  profitable	  (45-­‐
50%)	  as	  Malaysians	  and	  Filipinos.	  Thais	  were	  much	  more	  aware	  of	  technologies	  that	  would	  
make	  their	  businesses	  more	  profitable,	  at	  83%.	  Indonesia	  was	  the	  only	  country	  among	  its	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Figure	  10.	  Percentage	  of	  Females	  Employees	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peers	  for	  which	  more	  women	  used	  and	  were	  aware	  of	  technology	  than	  men,	  but	  again,	  this	  
disparity	  may	  have	  arisen	  from	  the	  large	  number	  of	  women-­‐owned	  manufacturing	  firms	  in	  
the	  Indonesia	  sample.	  
 
Chapter  3  Key  Recommendations  
	  
1. Employee	  hiring	  and	  training	  was	  cited	  more	  frequently	  by	  women	  than	  men	  
business	  owners	  as	  their	  primary	  challenge,	  and	  it	  was	  the	  second	  biggest	  challenge	  
for	  women	  exporters.	  Specifically,	  women	  entrepreneurs	  in	  Indonesia	  struggled	  with	  
high	  employee	  turnover.	  To	  address	  employee	  turnover,	  business	  associations	  can	  
assess	  what	  types	  of	  skills	  are	  most	  needed	  by	  SMEs,	  and	  make	  recommendations	  
to	  the	  Ministry	  of	  Education	  and	  other	  relevant	  government	  agencies	  for	  focusing	  
education	  and	  training	  programs	  on	  high-­‐demand	  skills.	  They	  can	  also	  advise	  
business	  owners	  on	  how	  to	  attract	  and	  keep	  employees,	  including	  through	  benefits	  
and	  training.	  
	  
2. Access	  to	  capital	  was	  the	  largest	  challenge	  cited	  by	  women	  exporters	  and	  the	  second	  
largest	  for	  women	  business	  owners	  in	  Indonesia.	  While	  most	  SMEs	  borrow	  primarily	  
from	  banks,	  women	  were	  26%	  less	  likely	  to	  have	  a	  bank	  loan,	  and	  approximately	  
one-­‐third	  of	  women	  cited	  high	  interest	  rates	  as	  being	  their	  most	  important	  
impediment	  to	  formal	  lending.	  Government	  and	  business	  associations	  can	  work	  
with	  banks	  to	  encourage	  them	  to	  offer	  financial	  products	  that	  meet	  the	  needs	  of	  
women	  borrowers,	  including	  accepting	  alternative	  forms	  of	  collateral	  or	  offering	  
revolving	  group	  funds.	  	  
	  
3. The	  difficulty	  of	  the	  loan	  application	  process	  was	  also	  a	  key	  issue	  for	  women	  in	  
Indonesia.	  To	  help	  mitigate	  this	  issue,	  the	  public	  sector	  can	  collaborate	  with	  
business	  associations	  to	  help	  women	  entrepreneurs	  develop	  business	  plans,	  assess	  
their	  profitability,	  and	  work	  with	  banks	  on	  compiling	  a	  strong	  application	  for	  
accessible	  loan	  products.	  	  
	  
4. Women	  in	  Indonesia	  are	  highly	  involved	  in	  both	  formal	  and	  informal	  networks	  
relative	  to	  the	  other	  economies	  surveyed.	  In	  fact,	  women	  business	  owners	  in	  
Indonesia	  were	  23%	  more	  likely	  to	  be	  a	  member	  of	  a	  business	  association	  than	  men,	  
and	  women	  exporters	  were	  37%	  more	  likely	  to	  be	  in	  such	  associations.	  Governments	  
and	  donors	  can	  continue	  to	  enhance	  partnerships	  with	  existing	  business	  
associations,	  including	  all-­‐women’s	  associations,	  in	  order	  to	  help	  women	  negotiate	  
the	  management	  and	  operational	  barriers	  discussed	  above.	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CHAPTER  FOUR:  Government  Support  	  
In	  Indonesia,	  as	  in	  the	  other	  APEC	  economies	  studied,	  the	  ease	  with	  which	  entrepreneurs	  
form	  and	  grow	  SMEs	  is	  influenced	  by	  the	  overall	  economic	  policy	  and	  business	  environment.	  
Unsurprisingly,	  prior	  research	  in	  this	  area	  suggests	  that	  a	  business-­‐friendly	  policy	  
environment	  supports	  business	  growth	  and	  development.37	  In	  the	  Indonesia	  study,	  several	  
important	  trends	  emerged	  regarding	  the	  perceptions	  and	  impacts	  of	  government	  services,	  
access	  to	  information,	  corruption,	  and	  safety.	  	  
 
4.1  Indonesian  SMEs  Perceive  a  Lack  of  Government  Support    
 
Nearly	  half	  of	  all	  Indonesian	  respondents	  felt	  that	  government	  was	  either	  
‘hostile/unsupportive’	  or	  ‘indifferent’	  to	  business.	  Interestingly,	  as	  Figure	  11	  shows,	  men	  
owners	  were	  more	  likely	  to	  say	  that	  government	  was	  hostile/unsupportive	  or	  indifferent	  to	  
business,	  with	  61%	  of	  men	  saying	  this	  compared	  to	  46%	  of	  women.	  However,	  only	  slightly	  
more	  Indonesian	  men	  exporters	  (43%)	  responded	  that	  government	  was	  hostile	  or	  
indifferent	  compared	  to	  women	  (39%).	  While	  it	  is	  not	  entirely	  clear	  why	  women	  in	  the	  
sample	  had	  a	  generally	  better	  assessment	  of	  government	  supportiveness	  than	  men,	  it	  may	  
have	  been	  due	  to	  the	  higher	  number	  of	  women’s	  firms	  in	  small-­‐scale	  manufacturing	  in	  the	  
sample.	  As	  explained	  in	  Appendix	  2,	  women’s	  firms	  in	  the	  Indonesia	  sample	  were	  highly	  
clustered	  in	  manufacturing,	  which	  includes	  handicrafts	  and	  textiles	  (such	  as	  batik)	  that	  the	  
government	  has	  been	  strongly	  supporting	  over	  the	  past	  several	  years.	  Many	  of	  these	  
policies	  have	  been	  gender-­‐sensitive,	  and	  may	  have	  led	  to	  higher	  perceptions	  of	  government	  
support	  among	  women.	  
 
 
Key	  Points	  
• Women	  business	  owners	  perceived	  a	  lack	  of	  government	  support,	  but	  the	  majority	  
of	  them	  felt	  the	  government	  was	  at	  least	  somewhat	  accessible.	  In	  addition,	  women	  
entrepreneurs	  frequently	  took	  advantage	  of	  government-­‐provided	  business	  services,	  
especially	  trade	  fairs	  and	  skills	  training.	  	  
• Indonesian	  women	  entrepreneurs	  did	  not	  cite	  access	  to	  business-­‐related	  information	  
as	  a	  major	  problem,	  although	  business	  license	  information	  was	  generally	  more	  
problematic	  than	  land	  titling	  information.	  
• Corruption	  in	  the	  form	  of	  informal	  payments	  remains	  a	  significant	  impediment	  to	  
business	  in	  Indonesia,	  although	  women’s	  firms	  are	  on	  average	  no	  more	  susceptible	  
than	  men’s.	  	  
• Crime	  and	  physical	  security	  were	  an	  important	  concern	  in	  Indonesia,	  although	  the	  
strong	  urban	  bias	  of	  the	  study	  may	  have	  exaggerated	  this	  issue	  in	  relation	  to	  the	  
average	  Indonesian	  firm.	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Moreover,	  while	  nearly	  half	  of	  
respondents	  in	  Indonesia	  felt	  
that	  government	  was	  
hostile/unsupportive	  or	  
indifferent	  to	  businesses	  
similar	  to	  their	  own,	  a	  
majority	  (68%)	  felt	  that	  
government	  was	  at	  least	  
‘somewhat	  accessible.’	  Sixty-­‐
five	  percent	  of	  both	  men	  and	  
women	  owners	  felt	  this	  way,	  
along	  with	  68%	  of	  women	  
exporters	  and	  86%	  of	  men	  
exporters.	  	  	  
	  
While	  objective	  perceptions	  of	  government	  support	  and	  accessibility	  were	  generally	  low	  in	  
Indonesia,	  they	  compared	  favorably	  with	  the	  other	  countries	  in	  the	  APEC	  Report.	  For	  
example,	  in	  Malaysia,	  nearly	  40%	  of	  respondents	  found	  the	  government	  to	  be	  
unsupportive/hostile,	  and	  nearly	  25%	  found	  government	  to	  be	  indifferent.	  Women	  owners	  
in	  Malaysia	  were	  18%	  less	  likely	  than	  men	  owners	  to	  say	  that	  government	  was	  ‘supportive’	  
or	  ‘very	  supportive.’	  This	  finding	  was	  even	  more	  pronounced	  among	  women	  exporters	  in	  
Malaysia,	  who	  were	  38%	  less	  likely	  than	  male	  exporters	  to	  say	  that	  government	  was	  very	  or	  
somewhat	  supportive	  of	  their	  business.	  In	  Thailand,	  while	  only	  9%	  of	  respondents	  described	  
the	  government	  as	  hostile/unsupportive,	  a	  full	  50%	  described	  it	  as	  indifferent.	  Women	  
owners	  in	  Thailand	  were	  also	  21%	  less	  likely	  to	  think	  that	  government	  was	  very	  or	  
somewhat	  accessible	  than	  men	  owners.	  Again,	  this	  finding	  was	  stronger	  among	  women	  in	  
export,	  who	  were	  61%	  less	  likely	  than	  men	  to	  think	  that	  government	  was	  very	  or	  somewhat	  
accessible.	  
	  
Overall	  perceptions	  of	  government	  support	  and	  access	  in	  Indonesia	  were	  most	  similar	  to	  the	  
Philippines,	  where	  male	  and	  female	  respondents	  perceived	  relatively	  high	  levels	  of	  
government	  support	  with	  only	  38%	  of	  respondents	  (33%	  of	  women,	  and	  45%	  of	  men)	  
reporting	  that	  the	  government	  was	  hostile/unsupportive	  or	  indifferent,	  and	  37%	  reporting	  
that	  government	  was	  difficult	  or	  impossible	  to	  access.	  	  
	  
It	  is	  not	  entirely	  clear	  as	  to	  why	  perceptions	  of	  government	  support	  and	  accessibility	  differ	  
dramatically	  across	  these	  countries,	  particularly	  because	  Thailand	  and	  Malaysia	  rank	  much	  
higher	  (18	  and	  12	  respectively)	  on	  ease	  of	  doing	  business	  rankings	  like	  the	  World	  Bank’s	  
Doing	  Business	  Index,	  compared	  to	  Indonesia	  and	  the	  Philippines	  (128	  and	  138	  
respectively).38	  One	  explanation	  might	  be	  that	  since	  conditions	  are	  objectively	  better	  in	  
Thailand	  and	  Malaysia,	  expectations	  in	  those	  countries	  for	  government	  service	  are	  also	  
heightened.	  For	  example,	  in	  Malaysia	  business	  owners	  expressed	  dissatisfaction	  with	  the	  
lack	  of	  government	  services	  in	  complex	  arenas	  such	  as	  research	  and	  development,	  which	  
they	  cited	  as	  critical	  to	  increasing	  their	  competitiveness	  through	  innovation	  and	  quality	  
service	  offerings.	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Figure	  11.	  Perceived	  Government	  Support	  of	  Business	  in	  Indonesia	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4.1.1.  Women  Business  Owners  as  Consumers  of  Government  Services  
 
A	  significant	  proportion	  of	  both	  men	  and	  women	  business	  owners	  utilized	  government-­‐
provided	  services	  and	  training	  to	  help	  build	  their	  skills	  and	  businesses.	  Trade	  fairs	  were	  by	  
far	  the	  most	  popular	  government-­‐provided	  service,	  with	  52%	  of	  all	  respondents	  having	  
attended	  one.	  Trade	  fairs	  provide	  an	  opportunity	  for	  businesses	  to	  expand	  their	  market	  
reach	  by	  enabling	  connections	  with	  potential	  buyers	  and	  suppliers.	  As	  such,	  trade	  fairs	  
present	  an	  opportunity	  to	  enhance	  the	  relationship	  between	  government	  and	  business	  
owners.	  Skills	  trainings	  were	  also	  popular,	  with	  42%	  of	  respondents	  having	  undertaken	  such	  
courses.	  	  
	  
As	  Figure	  12	  shows,	  women	  in	  Indonesia	  
were	  much	  more	  likely	  to	  utilize	  
government-­‐provided	  services	  overall,	  
particularly	  trade	  fairs	  and	  skills	  training.	  
Fifty-­‐eight	  percent	  of	  women	  owners	  
participated	  in	  trade	  fairs	  compared	  to	  
39%	  of	  men	  owners.	  Some	  45%	  of	  
women	  participated	  in	  skills	  training	  
compared	  to	  30%	  of	  men.	  	  
	  
While	  it	  is	  not	  clear	  why	  more	  women	  
than	  men	  have	  participated	  in	  these	  
types	  of	  government-­‐provided	  services,	  
there	  are	  several	  possibilities,	  including	  
a	  greater	  need	  among	  women	  for	  these	  services,	  or	  that	  women	  are	  targeted	  more	  directly	  
for	  these	  services.	  As	  noted,	  women	  in	  the	  general	  sample	  in	  Indonesia	  were	  more	  likely	  to	  
be	  in	  manufacturing,	  meaning	  they	  would	  more	  likely	  be	  targeted	  for	  trade	  fairs	  and	  
perhaps	  skills	  training.	  
	  
Indonesia	  had	  the	  highest	  levels	  of	  
participation	  in	  government-­‐
provided	  services,	  likely	  due	  to	  the	  
high	  proportion	  of	  the	  sample	  from	  
manufacturing.	  However,	  as	  Figure	  
13	  demonstrates,	  respondents	  in	  
Malaysia,	  the	  Philippines,	  and	  
Thailand	  actively	  participated	  in	  
trade	  fairs	  and	  skills	  training.	  Similar	  
to	  Indonesia,	  women	  owners	  also	  
outnumbered	  men	  owners	  in	  trade	  
fair	  attendance	  in	  the	  Philippines	  and	  Thailand.	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4.2  Access  to  Information    
	  
Accessibility	  and	  transparency	  of	  business-­‐related	  information	  is	  an	  important	  factor	  in	  SME	  
formation	  and	  growth.	  Access	  to	  land	  titling	  information,	  for	  example,	  facilitates	  the	  
purchase	  or	  leasing	  of	  physical	  premises	  outside	  of	  the	  entrepreneur’s	  home,	  such	  as	  for	  a	  
new	  restaurant,	  factory,	  or	  retail	  shop.	  Clear	  and	  transparent	  business	  title	  information	  
allows	  firms	  to	  more	  easily	  register	  with	  the	  government,	  ensuring	  that	  they	  have	  access	  to	  
government-­‐provided	  business	  services	  while	  also	  increasing	  government	  tax	  revenues.	  This	  
survey	  suggests	  that	  there	  is	  some	  room	  for	  improvement	  in	  both	  areas	  in	  Indonesia.	  	  
	  
4.2.1  Access  to  Land  Titling  Information    
	  
Nearly	  60%	  of	  all	  Indonesian	  respondents	  indicated	  that	  obtaining	  information	  on	  land	  
titling	  was	  ‘easy’	  or	  ‘very	  easy.’	  There	  was	  not	  a	  significant	  gender	  divide	  on	  this	  issue.	  The	  
subset	  of	  men	  and	  women	  exporters	  also	  found	  obtaining	  such	  information	  to	  be	  easy,	  with	  
64%	  of	  both	  genders	  indicating	  that	  they	  had	  no	  problem	  doing	  so.	  	  
	  
Unlike	  Indonesia,	  access	  to	  information	  on	  land	  titling	  was	  reported	  to	  be	  a	  significant	  
problem	  for	  both	  men	  and	  women	  in	  Malaysia	  and	  the	  Philippines.39	  	  
	  
As	  Table	  3	  shows,	  in	  Malaysia	  this	  
problem	  was	  very	  pronounced,	  
with	  78%	  of	  respondents	  
reporting	  access	  to	  information	  
on	  land	  titling	  to	  be	  ‘difficult’	  or	  
‘very	  difficult’	  and	  only	  1%	  
reporting	  it	  to	  be	  very	  easy.	  
Similarly,	  the	  majority	  of	  
respondents	  in	  the	  Philippines	  
(68%)	  found	  getting	  information	  
on	  land	  titling	  to	  be	  difficult	  or	  very	  difficult	  and	  only	  3%	  reported	  it	  to	  be	  very	  easy.	  	  
	  
While	  access	  to	  information	  on	  land	  titling	  in	  Thailand	  was	  a	  less	  frequently	  reported	  
problem,	  with	  only	  40%	  of	  firms	  reporting	  that	  information	  was	  difficult	  or	  very	  difficult	  to	  
obtain,	  women	  owners	  were	  18%	  more	  likely	  and	  women	  exporters	  52%	  more	  likely	  than	  
their	  male	  counterparts	  to	  report	  that	  it	  was	  difficult	  or	  very	  difficult	  to	  obtain	  land	  titling	  
information.	  	  
 
	  
Table	  3.	  Ease	  of	  Getting	  Information	  on	  Land	  Titling	  
	  	   Indonesia	   Philippines	   Malaysia	   Thailand	  
Very	  difficult	   5%	   20%	   43%	   7%	  
Difficult	   36%	   48%	   35%	   34%	  
Easy	   54%	   29%	   21%	   43%	  
Very	  easy	   5%	   3%	   1%	   17%	  
Most	  Useful	  Government	  Services	  
	  
Indonesian	  women	  entrepreneurs	  in	  focus	  groups	  reported	  that	  they	  had	  received	  useful	  assistance	  
from	   state-­‐owned	   enterprises	   in	   the	   form	   of	   loans,	   training	   sessions	   on	   entrepreneurial	   skills,	  
informal	  networking	  opportunities,	  and	  access	  to	  business	  associations.	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4.2.2  Access  to  Business  Licensing  Information    
 
Seventy-­‐one	  percent	  of	  women	  and	  75%	  of	  men	  owners	  in	  Indonesia	  said	  that	  business	  
licensing	  information	  was	  ‘easy’	  or	  ‘very	  easy’	  to	  access.	  While	  these	  statistics	  indicate	  that	  
access	  to	  information	  itself	  is	  not	  a	  problem	  in	  Indonesia,	  obtaining	  a	  license	  legally,	  without	  
assistance	  or	  corruption,	  remains	  an	  issue.	  While	  a	  large	  percentage	  of	  owners	  said	  it	  was	  
easy	  to	  obtain	  a	  license,	  22%	  of	  all	  firms	  in	  the	  sample	  lacked	  requisite	  licenses.	  (This	  may	  be	  
a	  conservative	  estimate	  of	  the	  number	  of	  firms	  without	  licenses,	  since	  the	  sample	  was	  
concentrated	  in	  the	  Jakarta	  metropolitan	  area,	  and	  a	  2011	  Indonesia	  Economic	  Governance	  
Surveys	  found	  that	  42%	  of	  firms	  in	  19	  provinces	  did	  not	  have	  a	  trading	  license.)40	  	  
 
Fifty-­‐nine	  percent	  of	  respondents	  indicated	  that	  they	  needed	  assistance	  from	  notaries	  or	  
legal	  agencies	  to	  obtain	  their	  licenses,	  and	  54%	  also	  admitted	  to	  paying	  ‘informal	  fees’	  to	  
government	  officials	  when	  arranging	  their	  licenses.	  Thus,	  while	  the	  majority	  of	  businesses	  
say	  that	  accessing	  information	  and	  obtaining	  a	  license	  is	  relatively	  easy,	  SME	  operators	  must	  
go	  through	  middle	  men	  or	  use	  informal	  payments	  to	  actually	  do	  so.	  	  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
To	  help	  mitigate	  this	  problem,	  the	  
Government	  of	  Indonesia	  has	  
promoted	  the	  establishment	  of	  the	  
one-­‐stop	  shop	  (OSS)	  for	  business	  
licensing	  over	  the	  last	  seven	  years.	  It	  
has	  been	  estimated	  by	  previous	  
research	  that,	  as	  of	  April	  2011,	  420	  of	  
the	  total	  of	  530	  sub-­‐national	  
governments	  had	  established	  OSSs.	  
About	  83%	  of	  the	  OSSs	  are	  estimated	  
to	  have	  transparent	  information	  on	  
business	  licensing,	  although	  around	  
80%	  of	  the	  OSSs	  still	  charge	  license	  
applicants	  higher	  fees	  for	  licenses	  than	  
the	  national	  standards.41	  	  
	  
Regulatory	  Environment	  is	  a	  Main	  Barrier	  to	  Women	  Entrepreneurs	  in	  Indonesia	  
A	   woman	   entrepreneur	   in	   Bekasi	   who	   runs	   a	   meat	   producing	   business	   described	   the	   Indonesian	  
regulatory	  environment	  as	  complex	  to	  navigate,	  feeling	  that	  it	  is	  detrimental	  to	  her	  business.	  Having	  
expanded	   her	   factory	   from	   two	   employees	   in	   1983	   to	   82	   today,	   she	   has	   interacted	   with	   the	  
regulatory	  processes	  as	  a	  micro,	  small,	  and	  medium-­‐sized	  business	  owner.	  Yet,	  she	  has	  rarely	  had	  a	  
positive	   experience	   during	   these	   interactions.	   She	   required	   outside	   assistance	   to	   obtain	   proper	  
licenses,	  which,	  given	  the	  nature	  of	  her	  industry,	  are	  both	  numerous	  and	  indispensable.	  Completing	  
her	   tax	   forms	   has	   been	   complicated,	   and	   after	   making	   a	   costly	   calculation	   error,	   she	   hired	   a	  
professional	   consultant—for	   a	   fee,	   of	   course.	   She	   has	   a	   negative	   opinion	   of	   international	  
organizations	   such	   as	   ASEAN	   and	   APEC,	   as	   well	   as	   her	   government,	   which	   she	   says	   have	   never	  
helped	  her	  overcome	  these	  regulatory	  barriers.	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Figure	  14.	  Ease	  of	  Access	  to	  Business	  Licensing	  and	  Registration	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In	  the	  other	  countries	  surveyed,	  access	  to	  business	  licensing	  was	  not	  a	  major	  concern	  
among	  business	  owners.	  In	  Malaysia,	  55%	  of	  respondents	  said	  getting	  information	  on	  
business	  licenses	  was	  easy	  or	  very	  easy,	  as	  did	  63%	  of	  respondents	  in	  the	  Philippines	  and	  
72%	  in	  Thailand.	  	  
	  
Similarly,	  the	  majority	  of	  respondents	  in	  exports	  also	  noted	  ease	  of	  access	  to	  information	  on	  
these	  topics,	  with	  no	  difference	  in	  responses	  between	  men	  and	  women	  exporters.	  	  
	  
Unlike	  in	  Indonesia,	  the	  numbers	  in	  these	  three	  countries	  on	  ease	  of	  access	  to	  business	  
licensing	  information	  aligned	  strongly	  with	  actual	  rates	  of	  licensure.	  In	  Malaysia,	  the	  
Philippines,	  and	  Thailand	  only	  1%,	  0%,	  and	  3%	  of	  firms	  in	  the	  sample,	  respectively,	  were	  
unlicensed.	  This	  suggests	  that	  licensure	  overall	  is	  easier	  in	  these	  countries	  compared	  to	  
Indonesia.	  Evidence	  from	  the	  World	  Bank’s	  Doing	  Business	  indicators	  is	  mixed	  in	  this	  regard.	  
Indonesia	  ranks	  the	  lowest	  of	  its	  peers	  on	  the	  ‘Starting	  a	  Business’	  sub-­‐index	  at	  166,	  which	  is	  
in	  the	  bottom	  quarter	  the	  185	  countries	  ranked.42	  Thailand	  and	  Malaysia	  do	  considerably	  
better	  with	  rankings	  of	  85	  and	  54,	  respectively,	  which	  more	  closely	  aligns	  with	  their	  high	  
rates	  of	  licensure.	  However,	  the	  Philippines	  ranks	  at	  161,	  but	  also	  has	  a	  very	  high	  rate	  of	  
licensure,	  unlike	  Indonesia.	  	  
 
4.3  Corruption  and  Informal  Payments    
 
Business	  owners	  and	  entrepreneurs	  in	  the	  Asia-­‐Pacific	  region	  commonly	  identify	  corruption	  
as	  a	  significant	  business	  constraint.	  Research	  shows	  that	  corruption	  can	  create	  an	  
unpredictable	  business	  environment	  and	  raise	  the	  cost	  of	  doing	  business.43	  Moreover,	  
endemic	  corruption	  erodes	  confidence	  in	  government	  and	  the	  business	  environment.	  	  
	  
In	  order	  to	  assess	  perceptions	  of	  
corruption	  in	  Indonesia,	  survey	  
respondents	  were	  asked	  about	  the	  
burden	  of	  informal	  payments	  on	  
businesses	  similar	  to	  their	  own.	  The	  
majority	  of	  overall	  respondents	  (55%)	  
identified	  these	  payments	  as	  a	  ‘severe’	  or	  
‘moderate’	  problem.	  This	  is	  relatively	  high	  
compared	  to	  other	  studies	  that	  have	  
assessed	  corruption	  in	  Indonesia,	  and	  
may	  be	  due	  to	  the	  urban	  bias	  within	  the	  
sample.	  For	  example,	  according	  to	  the	  
2011	  Indonesia	  Economic	  Governance	  
Index,	  about	  20%	  of	  respondents	  said	  that	  
they	  paid	  illegal	  fees,	  excluding	  Jakarta	  
(but	  including	  some	  Jakarta	  suburbs).44	  As	  Figure	  15	  shows,	  although	  a	  similar	  percentage	  of	  
men	  and	  women	  SME	  owners	  thought	  corruption	  was	  a	  severe	  or	  moderate	  problem	  (55%	  
vs.	  53%	  respectively),	  a	  higher	  percentage	  of	  women	  owners	  (41%)	  thought	  it	  was	  a	  severe	  
problem	  compared	  to	  men	  owners	  (32%).	  The	  same	  is	  true	  for	  the	  subset	  of	  exporters,	  in	  
which	  38%	  of	  women	  exporters	  said	  that	  informal	  payments	  were	  a	  severe	  problem	  
compared	  to	  14%	  of	  men.	  	  
0 20 40 60 80 100
percent
Female Owner
Male Owner
Severe problem Moderate problem
Minor problem No problem
Figure	  15.	  Severity	  of	  Informal	  Payments	  in	  Indonesia	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Respondents	  were	  also	  asked	  to	  comment	  on	  the	  degree	  to	  which	  informal	  payments	  posed	  
problems	  for	  male	  versus	  female	  run	  firms.	  This	  was	  prompted	  by	  research	  from	  the	  region	  
indicating	  that	  corruption	  may	  affect	  women-­‐owned	  firms	  more	  severely	  than	  men’s	  
because	  officials	  can	  exploit	  some	  women’s	  lack	  of	  knowledge	  about	  laws	  and	  regulations.45	  
However,	  in	  Indonesia	  a	  large	  majority	  of	  respondents,	  including	  exporters,	  reported	  that	  
women’s	  businesses	  do	  not	  generally	  need	  to	  pay	  more	  bribes	  than	  men’s.	  Thus,	  while	  
women	  see	  informal	  payments	  as	  more	  of	  a	  severe	  problem	  than	  men,	  women	  were	  not	  
necessarily	  perceived	  as	  paying	  more	  informal	  payments	  than	  men	  in	  Indonesia.	  	  
	  
As	  Figure	  16	  shows,	  when	  looking	  at	  Indonesia’s	  peers	  in	  Southeast	  Asia,	  the	  Philippines	  had	  
the	  highest	  rate	  of	  perceived	  corruption,	  with	  73%	  of	  respondents	  citing	  corruption	  as	  a	  
severe	  or	  moderate	  problem.	  Women	  business	  owners	  in	  the	  Philippines	  also	  perceived	  
corruption	  to	  be	  a	  more	  severe	  problem	  than	  men,	  with	  40%	  of	  women	  owners	  citing	  it	  a	  
severe	  problem	  compared	  to	  34%	  of	  men.	  	  
	  
	  Corruption	  was	  also	  a	  severe	  or	  
moderate	  problem	  for	  about	  half	  of	  
Malaysian	  and	  Thai	  respondents.	  For	  
Malaysia,	  there	  was	  not	  a	  major	  
gender	  difference	  with	  52%	  of	  
women	  indicating	  it	  was	  a	  severe	  or	  
moderate	  problem	  compared	  to	  54%	  
of	  men.	  Interestingly,	  in	  Thailand,	  
men	  owners	  perceived	  corruption	  as	  
a	  more	  severe	  problem	  than	  women,	  
with	  42%	  of	  men	  citing	  it	  as	  a	  severe	  
problem	  compared	  to	  30%	  of	  
women.	  Moreover,	  in	  all	  of	  the	  study	  
countries,	  a	  very	  low	  percentage	  of	  
respondents	  thought	  that	  women	  
had	  a	  harder	  time	  with	  corruption	  than	  men,	  and	  there	  was	  no	  significant	  difference	  
between	  men	  and	  women	  when	  asked	  this	  question.	  	  
	  
These	  findings	  are	  reinforced	  by	  Transparency	  International’s	  “Corruption	  Perceptions	  Index	  
2012”,	  which	  ranked	  these	  economies	  in	  the	  same	  order	  regarding	  their	  perceived	  levels	  of	  
corruption.46	  Consistent	  with	  survey	  findings,	  on	  a	  scale	  of	  100	  with	  100	  being	  ‘very	  clean’	  
and	  0	  being	  ‘highly	  corrupt,’	  Malaysia	  was	  the	  least	  corrupt	  of	  the	  economies	  studied	  with	  a	  
score	  of	  49,	  followed	  by	  Thailand	  with	  a	  score	  of	  37,	  and	  the	  Philippines	  and	  Indonesia	  as	  
the	  relatively	  most	  corrupt,	  with	  a	  scores	  of	  32	  and	  34	  respectively.	  	  
 
 
Informal	  payments	  hinder	  profits	  for	  entrepreneurs	  
	  
Several	   participants	   in	   focus	   group	   discussion	   reported	   paying	   bribes	   to	   government	   officials,	  
sometimes	  paying	  up	  to	  half	  the	  amount	  of	  total	  production	  costs.	  One	  woman	  said	  that	  she	  had	  
been	  asked	  for	  a	  payment	  of	  1	  million	  rupiah	  ($100)	  to	  participate	  in	  a	  trade	  fair.	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Figure	  16.	  Severity	  of	  Informal	  Payments	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4.4  Safety  Concerns  
	  
Among	  business	  owners	  in	  Indonesia,	  46%	  of	  women	  and	  48%	  of	  men	  were	  ‘very	  worried’	  
or	  ‘worried’	  about	  crime	  and	  physical	  security.	  These	  findings	  are	  in	  stark	  contrast	  to	  the	  
2011	  Economic	  Governance	  Index	  survey	  results,	  which	  found	  that	  only	  3%	  of	  Indonesian	  
firms	  thought	  that	  security	  and	  conflict	  were	  obstacles	  to	  their	  business.47	  Again,	  this	  might	  
be	  due	  to	  the	  urban	  bias	  in	  the	  sample,	  which	  only	  covered	  the	  greater	  Jakarta	  region,	  or	  to	  
the	  different	  methodologies	  employed	  by	  these	  different	  studies.	  	  
	  
Impressions	  of	  whether	  women	  business	  owners	  needed	  to	  worry	  more	  about	  crime	  and	  
physical	  security	  than	  men	  were	  not	  significantly	  different	  by	  gender.	  Approximately	  40%	  of	  
men	  owners	  and	  38%	  of	  women	  owners	  thought	  that	  women	  had	  to	  worry	  more	  about	  
crime	  than	  men.	  	  
	  
As	  Figure	  17	  demonstrates,	  
Indonesia	  has	  the	  lowest	  
percentage	  of	  overall	  respondents	  
(51%)	  worried	  or	  very	  worried	  
about	  crime	  and	  physical	  security	  
compared	  to	  the	  Philippines	  (80%),	  
Malaysia	  (90%),	  and	  Thailand	  (64%).	  	  
	  
Interestingly,	  higher	  levels	  of	  men	  
owners	  than	  women	  owners	  in	  
Malaysia	  (67%	  and	  60%,	  
respectively)	  reported	  that	  they	  
were	  very	  worried	  about	  crime	  and	  
security.	  A	  majority	  of	  respondents	  
also	  thought	  women’s	  firms	  had	  to	  
worry	  more	  about	  this	  issue	  than	  
men’s	  firms.	  In	  the	  Philippines,	  approximately	  44%	  of	  men	  and	  women	  owners	  reported	  
being	  very	  concerned	  about	  crime	  and	  physical	  security.	  Fifty-­‐two	  percent	  of	  Filipino	  firms	  
reported	  that	  women’s	  businesses	  had	  more	  to	  worry	  about	  than	  men’s.	  In	  Thailand,	  36%	  of	  
men	  and	  14%	  of	  women	  reported	  that	  they	  were	  very	  worried	  about	  crime	  and	  security,	  
while	  only	  39%	  of	  respondents	  agreed	  with	  the	  perception	  that	  women’s	  businesses	  
generally	  had	  to	  worry	  more	  about	  crime	  and	  security.	  	  
 
Chapter  4  Key  Recommendations  
	  
1. Among	  Indonesian	  entrepreneurs,	  perceptions	  of	  government	  accessibility	  and	  
support	  are	  generally	  poor,	  with	  nearly	  half	  of	  all	  respondents	  indicating	  they	  feel	  
that	  government	  is	  either	  hostile	  or	  indifferent	  to	  business.	  These	  perceptions	  are	  
shaped	  by	  a	  number	  of	  factors,	  including	  informal	  payments	  and	  the	  uncertainty	  of	  
government	  support.	  Improved	  data	  collection	  on	  the	  contributions	  SMEs	  make	  to	  
local	  economies	  could	  help	  the	  government	  recognize	  SMEs	  as	  important	  partners	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Figure	  17.	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rather	  than	  simply	  as	  sources	  of	  revenue.	  However,	  Indonesian	  entrepreneurs,	  
particularly	  women,	  also	  frequently	  take	  advantage	  of	  government	  programs	  to	  
support	  businesses,	  such	  as	  trade	  fairs	  and	  skills	  training.	  Such	  public-­‐private	  
programs	  can	  be	  expanded	  to	  include	  forums	  for	  dialogue	  between	  SMEs	  and	  
government	  officials.	  This	  enhanced	  communication	  could	  encourage	  SMEs	  to	  
formalize,	  pay	  taxes,	  and	  take	  advantage	  of	  additional	  government	  services,	  and	  
could	  generate	  increased	  support	  from	  government	  to	  SMEs.	  	  
	  
2. Although	  most	  respondents	  indicated	  that	  obtaining	  information	  on	  a	  license	  was	  
relatively	  easy,	  one-­‐fifth	  of	  survey	  respondents	  did	  not	  have	  the	  appropriate	  
business	  license,	  and	  55%	  indicated	  they	  needed	  assistance	  from	  legal	  professionals	  
to	  obtain	  a	  license.	  Government	  can	  work	  with	  one-­‐stop	  shops	  to	  build	  their	  
capacity	  to	  provide	  services	  for	  business	  licensing,	  as	  well	  as	  simplify	  the	  number	  
of	  license	  types	  available.	  It	  can	  also	  offer	  incentives	  for	  non-­‐licensed	  SMEs	  to	  
formalize.	  	  
	  
3. Over	  half	  of	  all	  survey	  respondents	  indicated	  they	  had	  paid	  informal	  fees	  during	  the	  
business	  licensing	  process.	  The	  same	  proportion	  reported	  informal	  payments	  to	  be	  a	  
severe	  or	  moderate	  problem,	  and	  a	  higher	  percentage	  of	  women	  owners	  (41%)	  
thought	  it	  was	  a	  severe	  problem	  compared	  to	  men	  owners	  (32%).	  Government	  can	  
streamline	  the	  process	  of	  obtaining	  business	  documents,	  including	  merging	  or	  
repealing	  some	  types	  of	  licenses,	  and	  automate	  the	  process	  via	  online	  applications	  
to	  help	  eliminate	  requests	  for	  informal	  payments.	  Increased	  government	  training	  
to	  business	  associations,	  especially	  women’s	  groups,	  could	  also	  promote	  a	  more	  
informed	  SME	  sector	  that	  is	  better	  positioned	  to	  effectively	  deal	  with	  requests	  for	  
informal	  payments.	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CHAPTER  FIVE:  The  Social  Environment    
	  
	  
According	  to	  The	  World	  Bank,	  women	  face	  many	  more	  constraints	  to	  their	  productive	  time	  
than	  men,	  as	  they	  bear	  most	  of	  the	  burden	  for	  household	  activities	  even	  when	  they	  are	  
engaged	  in	  the	  labor	  market.48	  This	  is	  certainly	  true	  for	  Indonesia,	  where	  social	  and	  cultural	  
expectations	  often	  dictate	  that	  women’s	  primary	  duty	  is	  in	  the	  domestic	  sphere.49	  Such	  time	  
constraints	  can	  affect	  their	  ability	  to	  pursue	  entrepreneurial	  activities,	  and	  when	  they	  do	  
become	  entrepreneurs,	  these	  time	  constraints	  limit	  their	  ability	  to	  grow	  and	  expand.	  	  
 
5.1  Family  Responsibilities  and  Women’s  Entrepreneurship    
	  
For	  women	  in	  Indonesia,	  traditional	  expectations	  of	  family	  life	  and	  time	  constraints	  due	  to	  
family	  obligations	  are	  a	  leading	  deterrent	  to	  women’s	  entrepreneurship.	  According	  to	  an	  
ongoing	  study	  by	  Tulus	  Tambunan	  of	  Trisakti	  University	  on	  women’s	  entrepreneurship	  in	  
Indonesia,	  while	  attitudes	  toward	  women	  in	  business	  have	  evolved	  significantly	  over	  the	  last	  
30	  years—especially	  in	  urban	  and	  semi-­‐urban	  areas—the	  expectation	  that	  a	  woman’s	  
foremost	  duty	  is	  to	  care	  for	  the	  children	  and	  the	  home	  remains	  prevalent,	  and	  can	  deter	  
women	  from	  working	  outside	  the	  home.50	  	  
 
5.1.1  Traditional  Views  of  Women’s  Role  in  Family  Life    
	  
In	  Indonesia,	  as	  in	  other	  countries,	  perceptions	  of	  gender	  roles	  within	  the	  family	  are	  
intertwined	  with	  existing	  gender	  stereotypes.	  When	  both	  men	  and	  women	  owners	  were	  
asked	  about	  their	  level	  of	  agreement	  with	  the	  following	  statement:	  ‘A	  man’s	  job	  is	  to	  earn	  
money;	  a	  woman’s	  job	  is	  to	  look	  after	  the	  family,’	  significant	  disparities	  emerged	  between	  
men	  and	  women	  business	  owners	  (Figure	  18).	  Sixty-­‐seven	  percent	  of	  Indonesian	  women	  
owners	  ‘strongly	  disagreed’	  or	  ‘somewhat	  disagreed’	  with	  this	  statement,	  while	  only	  47%	  of	  
men	  owners	  strongly	  or	  somewhat	  disagreed.	  Controlling	  for	  firm	  size	  and	  sector,	  women	  
were	  19%	  less	  likely	  than	  men	  to	  say	  that	  it	  was	  a	  man’s	  job	  to	  earn	  money	  and	  a	  women’s	  
job	  to	  look	  after	  the	  family.	  	  
	  
Key	  Points	  
• Women	   in	   Indonesia	   spend	   significantly	   more	   time	   than	   men	   on	   childcare	   and	  
household	  duties.	  Coupled	  with	  social	  constraints	  on	  women’s	  activities	  outside	  the	  
home,	  these	  social	  factors	  can	  impede	  women’s	  ability	  to	  start	  and	  run	  SMEs.	  	  
• Indonesian	   women	   business	   owners	   tend	   to	   have	   higher	   than	   average	   levels	   of	  
education,	  and	  are	  more	  likely	  to	  be	  educated	  than	  men	  business	  owners.	  
• Having	  a	  relative,	  especially	  a	  female	  relative,	  involved	  in	  business	  seems	  to	  have	  a	  
strong	   positive	   influence	   on	   women	   going	   into	   business	   themselves,	   and	   is	   also	  
positively	  correlated	  with	  larger	  firm	  sizes	  for	  women	  business	  owners.	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Moreover,	  almost	  the	  exact	  same	  breakdown	  of	  67%	  of	  women	  and	  47%	  of	  men	  owners	  
disagreed	  with	  the	  statement:	  ‘family	  life	  suffers	  when	  a	  woman	  has	  a	  full-­‐time	  job.’ 
Controlling	  for	  firm-­‐level	  factors,	  women	  were	  24%	  less	  likely	  to	  agree	  with	  this	  statement	  
than	  men.	  	  
	  
	  While	  women	  business	  owners	  in	  
Indonesia	  clearly	  did	  not	  view	  
women’s	  role	  in	  the	  family	  as	  
traditionally	  as	  men,	  many	  still	  
indicated	  that	  they	  sought	  their	  
husbands’	  approval	  before	  starting	  a	  
business	  and	  regarded	  their	  primary	  
role	  as	  wives	  and	  mothers	  rather	  
than	  businesswomen.	  For	  example,	  a	  
women	  business	  owner	  in	  Bekasi	  
who	  owns	  a	  meat	  processing	  plant	  
that	  currently	  employs	  82	  people	  
sought	  her	  husband’s	  approval	  
before	  starting	  the	  business	  in	  1983.	  
Because	  of	  her	  domestic	  
responsibilities	  when	  her	  children	  were	  young,	  she	  purposefully	  kept	  the	  business	  small	  
until	  1990,	  when	  she	  started	  to	  expand.	  	  
	  
As	  in	  Indonesia,	  men’s	  views	  on	  women’s	  role	  in	  the	  family	  also	  tended	  to	  be	  more	  
traditional	  than	  women’s	  in	  the	  Philippines	  and	  Malaysia.1	  In	  the	  Philippines,	  women	  
owners	  were	  40%	  less	  likely	  to	  agree	  with	  the	  statement	  that	  men’s	  and	  women’s	  jobs	  differ	  
than	  were	  male	  business	  owners,	  
while	  in	  Malaysia	  they	  were	  24%	  
less	  likely	  to	  agree,	  controlling	  for	  
firm	  size,	  age,	  and	  sector.	  
Respondents	  gave	  similar	  answers	  
when	  asked	  about	  their	  level	  of	  
agreement	  with	  the	  statement,	  
‘Family	  life	  suffers	  when	  a	  woman	  
has	  a	  full-­‐time	  job.’	  Controlling	  for	  
firm-­‐level	  factors,	  women	  owners	  in	  
the	  Philippines	  were	  30%	  less	  likely	  
than	  their	  male	  counterparts	  to	  
agree	  with	  this	  statement.	  In	  
Malaysia,	  there	  was	  no	  disparity	  
between	  male	  and	  female	  business	  
owners	  related	  to	  this	  statement.	  	  
	  
These	  differing	  perceptions	  between	  men	  and	  women	  highlight	  changing	  attitudes—
especially	  among	  women	  themselves—but	  do	  not	  change	  the	  fundamental	  fact	  that	  women	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1	  This	  questions	  was	  not	  asked	  in	  Thailand	  in	  the	  APEC	  Report.	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Figure	  18.	  Statement:	  Man's	  Job	  to	  Earn	  Money	  and	  Woman's	  
Job	  to	  Look	  After	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Figure	  19.	  Statement:	  Family	  Life	  Suffers	  When	  Woman	  has	  a	  Full-­‐
time	  Job	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often	  still	  see	  their	  primary	  priority	  as	  the	  domestic	  sphere.	  Many	  women	  in	  the	  multi-­‐
country	  APEC	  Report	  stated	  that	  one	  of	  the	  reasons	  they	  started	  their	  business	  was	  because	  
they	  felt	  it	  would	  allow	  them	  flexibility	  in	  their	  work	  and	  enable	  them	  to	  spend	  more	  time	  at	  
home.	  As	  one	  female	  entrepreneur	  in	  the	  Philippines	  said,	  “family	  will	  be	  more	  solid	  when	  
the	  woman	  is	  visible	  at	  home.	  Being	  an	  entrepreneur	  should	  allow	  me	  to	  be	  home	  at	  the	  
time	  I	  want	  to	  be	  home.”	  Giving	  women	  more	  flexible	  and	  adaptable	  choices	  that	  allow	  
them	  to	  balance	  their	  work	  and	  home	  life	  choices	  should	  be	  a	  continued	  priority	  for	  
business	  development	  in	  the	  region.	  
	  
5.1.2  Responsibility  for  Childcare    
	  
As	  with	  most	  countries	  in	  the	  region,	  women	  in	  Indonesia	  are	  expected	  to	  take	  on	  a	  higher	  
level	  of	  responsibility	  for	  childcare.51	  According	  to	  the	  World	  Bank,	  women	  spend	  more	  than	  
twice	  as	  much	  time	  caring	  for	  children	  as	  do	  men.52	  This	  responsibility	  may	  place	  a	  premium	  
on	  the	  time	  women	  can	  spend	  to	  successfully	  run	  their	  businesses.	  	  
	  
While	  there	  were	  no	  statistically	  significant	  difference	  between	  the	  average	  number	  of	  
children	  (2.2)	  of	  men	  and	  women	  business	  owners	  in	  Indonesia,	  women	  overwhelmingly	  
reported	  having	  primary	  responsibility	  for	  their	  children.	  Sixty-­‐six	  percent	  of	  women	  owners	  
reported	  having	  primary	  responsibility	  for	  their	  children,	  compared	  to	  only	  3%	  of	  men	  
(Figure	  20).	  	  
	  
Additionally,	  women	  owners	  and	  exporters	  in	  Indonesia	  relied	  much	  more	  heavily	  on	  
domestic	  and	  family	  help	  than	  men.	  Men	  reported	  to	  depend	  almost	  exclusively	  on	  their	  
wives	  for	  childcare	  (83%	  of	  men	  owners	  and	  100%	  of	  men	  exporters),	  leaving	  women	  
owners	  with	  the	  dual	  responsibility	  of	  taking	  care	  of	  their	  children	  (either	  directly	  or	  
arranging	  and	  managing	  suitable	  care)	  and	  their	  businesses.	  	  
	  
Interestingly,	  the	  data	  shows	  that	  for	  
women	  in	  the	  sample,	  these	  dual	  
responsibilities	  did	  not	  prevent	  them	  
from	  growing	  their	  businesses.	  Focus	  
group	  discussions	  also	  reflected	  a	  
common	  attitude	  among	  women	  
entrepreneurs	  that	  their	  
responsibilities	  at	  home	  were	  a	  
societal	  norm	  that	  was	  not	  necessarily	  
resented.	  As	  Figure	  21	  shows,	  there	  
was	  little	  difference	  between	  average	  
firm	  sizes	  for	  women	  owners	  who	  had	  
primary	  responsibility	  for	  their	  
children	  and	  those	  who	  did	  not.	  	  
	  
However,	  the	  relatively	  small	  number	  
of	  men	  in	  the	  sample	  who	  had	  primary	  responsibility	  for	  their	  children	  in	  Indonesia	  also	  had	  
firms	  that	  were	  significantly	  smaller	  than	  those	  who	  did	  not	  (approximately	  49%	  smaller).	  
This	  could	  be	  because	  men	  who	  had	  primary	  responsibility	  for	  their	  children	  were	  single,	  
0
10
20
30
No
t P
rim
ari
ly 
Re
so
ns
ibl
e
Pr
im
ari
ly 
Re
sp
on
sib
le
No
t P
rim
ari
ly 
Re
so
ns
ibl
e
Pr
im
ari
ly 
Re
sp
on
sib
le
Male Owner Female Owner
Av
er
ag
e 
Si
ze
 o
f F
irm
s
Figure	  20.	  Firm	  Size	  and	  Primary	  Responsibility	  for	  Childcare	  in	  
Indonesia	  
	  
	  
36	  
divorced,	  or	  widowed	  and	  had	  fewer	  resources	  than	  those	  that	  do	  not	  have	  primary	  
responsibility.	  Another	  reason	  could	  be	  that	  they	  represent	  the	  “secondary”	  careers	  in	  the	  
family	  with	  wives	  that	  are	  primary	  breadwinners	  and	  purposefully	  keep	  their	  firms	  small	  in	  
order	  to	  care	  for	  families.	  Whatever	  the	  case,	  caution	  is	  required	  in	  interpreting	  these	  
numbers	  given	  the	  small	  sample	  size.	  	  
	  
While	  Indonesian	  women	  business	  owners	  in	  the	  sample	  still	  clearly	  bore	  most	  of	  the	  
burden	  for	  childcare,	  the	  evidence	  from	  this	  survey	  shows	  that	  this	  fact	  alone	  does	  not	  
necessarily	  represent	  an	  obstacle	  to	  business	  growth.	  However,	  the	  findings	  still	  should	  not	  
be	  interpreted	  over-­‐broadly,	  given	  that	  the	  women	  in	  the	  sample	  ran	  businesses	  that	  were	  
larger	  than	  average	  for	  women	  in	  Indonesia	  concentrated	  in	  urban	  Jakarta.	  Therefore,	  they	  
likely	  have	  resources	  that	  are	  unavailable	  to	  other	  women	  in	  Indonesia,	  and	  social	  norms	  
may	  be	  significantly	  different	  than	  in	  more	  rural	  areas.	  	  
	  
The	  average	  number	  of	  children	  of	  business	  owners	  in	  Indonesia	  was	  similar	  to	  the	  averages	  
for	  Malaysia	  and	  the	  Philippines,	  at	  2.2	  and	  2.5	  respectively.	  Unsurprisingly,	  given	  their	  
lower	  marriage	  rates,	  business	  owners	  in	  Thailand	  had	  the	  lowest	  average	  number	  of	  
children	  at	  1.7.	  	  
	  	  
While	  there	  was	  no	  statistically	  
significant	  difference	  between	  the	  
number	  of	  children	  of	  male	  and	  
female	  owners	  in	  these	  other	  
countries,	  many	  more	  women	  
reported	  having	  primary	  
responsibility	  for	  their	  children,	  
with	  significant	  variation	  across	  the	  
countries	  (Figure	  21).	  In	  the	  
Philippines,	  63%	  of	  women	  said	  
they	  had	  primary	  responsibility	  for	  
children	  while	  only	  3%	  of	  men	  did.	  
In	  Malaysia,	  50%	  of	  women	  said	  
they	  had	  primary	  responsibility	  
compared	  to	  8%	  of	  men.	  There	  was	  
the	  closest	  level	  of	  gender	  parity	  in	  
Thailand,	  where	  47%	  of	  women	  owners	  said	  they	  had	  primary	  responsibility	  for	  children	  
compared	  to	  14%	  of	  men.	  	  
	  
In	  each	  of	  these	  countries,	  women	  relied	  more	  heavily	  on	  other	  childcare	  options,	  such	  as	  
family	  and	  domestic	  help,	  while	  men	  relied	  most	  heavily	  on	  their	  spouse	  to	  shoulder	  this	  
responsibility.	  	  
 
5.1.3  Marital  Status    
	  
In	  the	  Indonesia	  sample	  (Figure	  22),	  while	  82%	  of	  all	  business	  owners	  were	  married,	  women	  
business	  owners	  were	  less	  likely	  to	  be	  married	  at	  78%	  compared	  to	  89%	  of	  their	  male	  
counterparts.	  Further,	  88%	  of	  women	  exporters	  were	  married,	  compared	  to	  100%	  of	  men	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exporters.	  These	  were	  statistically	  significant	  differences.	  Some	  of	  this	  discrepancy	  could	  be	  
accounted	  for	  by	  the	  fact	  that	  7%	  of	  women	  surveyed	  were	  divorced	  and	  1.5%	  were	  
widowed,	  while	  none	  of	  the	  men	  surveyed	  were	  divorced	  or	  widowed.	  Rates	  of	  respondents	  
who	  were	  never	  married	  were	  roughly	  the	  same	  for	  men	  (11%)	  and	  women	  (13%).	  
	  
Indonesia’s	  marriage	  rate	  for	  all	  
business	  owners	  of	  82%	  (Figure	  23)	  
was	  approximately	  the	  same	  as	  the	  
marriage	  rate	  for	  Malaysia	  (83%),	  
which	  likely	  reflects	  cultural	  similarities	  
between	  the	  two	  countries.	  Thailand	  
had	  the	  lowest	  marriage	  rate	  (57%),	  
and	  a	  high	  rate	  of	  never	  married	  
singles	  (39%),	  which	  was	  consistent	  
with	  overall	  trend	  in	  the	  last	  30	  years	  
in	  Thailand	  of	  both	  women	  and	  men	  
marrying	  later	  (or	  not	  at	  all),	  
particularly	  in	  urban	  areas.53	  	  
	  
The	  only	  country	  in	  which	  it	  was	  less	  likely	  for	  a	  woman	  owner	  to	  be	  married	  than	  in	  
Indonesia	  was	  in	  the	  Philippines,	  where	  68%	  of	  women	  were	  married	  compared	  to	  80%	  of	  
men.	  However,	  there	  were	  statistically	  significant	  marriage	  rate	  disparities	  between	  men	  
and	  women	  exporters	  in	  the	  
Philippines	  and	  Malaysia.	  In	  
the	  Philippines,	  87%	  of	  male	  
exporters	  were	  married	  
compared	  to	  52%	  of	  women,	  
and	  in	  Malaysia,	  100%	  of	  male	  
exporters	  were	  married	  
compared	  to	  76%	  of	  women.	  
	  
In	  the	  Philippines,	  marriage	  
was	  negatively	  correlated	  with	  
firm	  size	  for	  women	  (-­‐35%),	  
and	  positively	  correlated	  with	  
firm	  size	  for	  men	  (3%).	  The	  
same	  was	  true	  for	  Thailand,	  
with	  a	  mild	  negative	  
correlation	  between	  firm	  size	  
and	  marital	  status	  for	  women	  (-­‐2%),	  and	  a	  positive	  correlation	  for	  men	  (13%).	  The	  only	  
economy	  in	  the	  multi-­‐country	  APEC	  Report	  where	  there	  did	  not	  appear	  to	  be	  a	  ‘marriage	  
penalty’	  for	  women’s	  business	  was	  in	  Malaysia,	  where,	  like	  Indonesia,	  marriage	  was	  
positively	  correlated	  with	  firm	  size	  for	  both	  men	  and	  women.	  The	  factors	  driving	  these	  
overall	  patterns	  are	  not	  entirely	  clear	  and	  warrant	  further	  research.	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5.2  Education  and  Business  Owners  in  Indonesia    
	  
SME	  owners	  were	  relatively	  highly	  educated	  across	  the	  Indonesian	  sample.	  At	  least	  68%	  of	  
Indonesians	  in	  the	  sample	  had	  at	  least	  some	  tertiary	  education,	  far	  above	  the	  national	  
average	  of	  23%.54	  	  
	  
Moreover,	  women	  owners	  
in	  Indonesia	  were	  more	  
likely	  to	  be	  highly	  educated	  
than	  men	  owners.	  Seventy-­‐
six	  percent	  of	  women-­‐
owners	  had	  at	  least	  some	  
tertiary	  education,	  
compared	  to	  54%	  of	  men	  
owners.	  However,	  men-­‐
owners	  were	  more	  likely	  to	  
have	  completed	  vocational	  
education,	  with	  24%	  of	  
men	  completing	  vocational	  
education	  compared	  to	  
only	  13%	  of	  women.	  	  
	  
Although	  women	  business	  owners	  had	  more	  tertiary	  education	  than	  men	  in	  Indonesia,	  the	  
research	  suggests	  that	  both	  genders	  benefit	  from	  more	  advanced	  education.	  Firms	  in	  which	  
the	  owner	  completed	  at	  least	  some	  tertiary	  education	  were	  approximately	  30%	  larger	  than	  
those	  that	  did	  not.	  	  
	  
The	  finding	  that	  Indonesian	  SME	  owners	  had	  high	  levels	  of	  education	  is	  in	  line	  with	  the	  
overall	  findings	  from	  the	  other	  three	  countries.	  However,	  as	  Figure	  24	  shows,	  Indonesia	  had	  
the	  largest	  spread	  between	  the	  percentage	  of	  women	  and	  men	  who	  had	  completed	  at	  least	  
some	  secondary	  education.	  In	  the	  Philippines	  and	  Thailand,	  the	  percentage	  of	  women	  and	  
men	  owners	  with	  at	  least	  some	  university	  training	  was	  extremely	  high,	  but	  also	  
approximately	  equal.	  In	  the	  Philippines,	  tertiary	  education	  levels	  were	  84%	  and	  87%	  
respectively	  for	  women	  and	  men	  owners,	  and	  in	  Thailand	  were	  91%	  for	  both	  men	  and	  
women.	  Like	  Indonesia,	  these	  rates	  were	  much	  higher	  than	  the	  average	  rate	  of	  overall	  
tertiary	  education	  attainment	  in	  those	  economies,	  which	  were	  at	  28%	  and	  48%	  
respectively.55	  Although	  tertiary	  education	  levels	  in	  Malaysia	  were	  lower—at	  25%	  and	  31%	  
Social	  factors	  have	  a	  real	  impact	  on	  women’s	  businesses	  
	  
Women	   in	  focus	  group	  discussions	  acknowledged	  that	   social	  perceptions	  about	  women’s	  role	   in	  
the	  home	  sometimes	   inhibited	   their	  ability	  to	  work	  as	  entrepreneurs.	  For	   instance,	   they	  pointed	  
out	  that	  women	  who	  return	  home	  late	  from	  evening	  work	  can	  be	  stigmatized	  by	  neighbors,	  and	  
that	   extended	   family	  members	   disapprove	   of	   women	  who	   are	   perceived	   to	   put	  work	   ahead	   of	  
family.	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respectively—they	  were	  still	  relatively	  equal	  and	  just	  above	  the	  average	  in	  the	  country	  of	  
21%.56	  	  
  
5.3  The  Influence  of  Role  Models    
	  
The	  literature	  on	  entrepreneurship	  suggests	  that	  role	  models	  can	  play	  an	  important	  part	  in	  
helping	  inspire	  and	  providing	  connections	  for	  potential	  entrepreneurs.57	  However,	  the	  
Global	  Entrepreneurship	  Monitor	  notes	  that	  while	  people	  that	  start	  businesses	  are	  more	  
likely	  to	  know	  other	  entrepreneurs	  than	  those	  who	  do	  not,	  women	  who	  start	  businesses	  
tend	  to	  know	  fewer	  entrepreneurs	  than	  men.58	  In	  Indonesia,	  this	  trend	  is	  reversed,	  with	  
women	  SME	  owners	  networking	  more	  than	  men	  SME	  owners.	  Businesswomen	  in	  Indonesia	  
have	  taken	  steps—such	  as	  the	  2011	  Indonesia	  Women’s	  Entrepreneurship	  Summit—to	  
actively	  promote	  role	  models	  and	  networks	  for	  women	  business	  leaders.	  	  
 
5.3.1  The  Influence  of  Relatives    
 
The	  survey	  findings	  demonstrate	  that	  family	  role	  models	  were	  important	  for	  business	  
owners,	  with	  65%	  of	  both	  women	  and	  men	  owners	  in	  the	  country	  reporting	  that	  they	  had	  at	  
least	  one	  relative	  in	  business.	  In	  addition,	  66%	  of	  women	  exporters	  and	  57%	  of	  men	  
exporters	  reported	  having	  at	  least	  one	  relative	  in	  business,	  indicating	  that	  role	  models	  were	  
important	  to	  those	  in	  the	  export	  sector	  as	  well.	  	  
	  
Having	  at	  least	  one	  relative	  in	  business	  had	  a	  slight	  positive	  correlation	  with	  firm	  size	  for	  
women.	  This	  finding	  is	  in	  line	  with	  other	  evidence	  from	  Indonesia	  that	  highlights	  the	  
importance	  of	  family	  role	  models.	  One	  study	  found	  that	  45%	  of	  women	  SME	  owners	  
interviewed	  identified	  family	  members	  as	  a	  source	  of	  inspiration	  for	  their	  business,	  while	  
23%	  said	  they	  looked	  to	  close	  family	  friends	  as	  a	  source	  of	  inspiration.59	  
	  
Of	  women	  owners	  who	  had	  at	  least	  one	  relative	  in	  business,	  83%	  noted	  that	  at	  least	  one	  of	  
these	  relatives	  was	  a	  woman.	  For	  men	  with	  relatives	  in	  business,	  52%	  noted	  that	  one	  of	  
these	  relatives	  was	  a	  woman.	  Similarly,	  83%	  of	  women	  exporters	  also	  had	  a	  female	  relative	  
in	  business,	  compared	  to	  75%	  of	  men	  exporters.	  Controlling	  for	  firm	  age,	  size,	  and	  sector,	  
women	  owners	  in	  Indonesia	  were	  25%	  more	  likely	  than	  men	  to	  have	  a	  female	  relative	  in	  
business.	  This	  finding	  suggests	  that	  a	  close	  
female	  role	  model	  in	  business	  can	  serve	  as	  
an	  inspiration	  for	  women	  in	  Indonesia	  to	  go	  
into	  business.	  	  
	  
Having	  a	  female	  relative	  in	  business	  in	  
Indonesia	  was	  positively	  associated	  with	  
larger	  firm	  sizes	  for	  women’s	  businesses	  
(Figure	  25).	  Women	  owners	  who	  had	  a	  
female	  relative	  in	  business	  had	  
approximately	  20%	  more	  employees	  on	  
average	  than	  women	  owners	  who	  did	  not.	  
The	  finding	  that	  most	  business	  people	  in	  
Indonesia	  had	  at	  least	  one	  relative	  in	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business,	  and	  that	  business	  women	  were	  much	  more	  likely	  to	  have	  a	  female	  relative	  in	  
business,	  were	  similar	  to	  patterns	  in	  Malaysia,	  the	  Philippines,	  and	  Thailand.	  Thailand	  and	  
the	  Philippines,	  however,	  had	  higher	  percentages	  of	  owners	  with	  relatives	  in	  business	  than	  
Indonesia	  or	  Malaysia.	  As	  Figure	  26	  illustrates,	  a	  smaller	  percentage	  of	  Indonesians	  overall	  
(65%)	  had	  a	  relative	  in	  business	  compared	  to	  the	  Philippines	  and	  Thailand	  (approximately	  
85%	  in	  both),	  and	  the	  Indonesian	  rate	  was	  most	  similar	  to	  Malaysia	  (60%).	  There	  was	  no	  
statistically	  significant	  difference	  in	  any	  of	  the	  four	  countries	  between	  the	  percentage	  of	  
men	  and	  women	  who	  had	  a	  relative	  in	  business.	  	  
	  
However,	  while	  Indonesia	  had	  a	  similar	  overall	  number	  of	  business	  owners	  with	  relatives	  in	  
business,	  the	  relative	  importance	  of	  these	  role	  models	  might	  be	  lower.	  For	  men-­‐owned	  
firms	  in	  Malaysia,	  the	  Philippines,	  and	  
Thailand,	  those	  with	  a	  relative	  in	  
business	  were	  66%	  larger	  than	  those	  
without.	  Among	  women-­‐owned	  firms	  in	  
those	  economies,	  those	  with	  a	  relative	  
were	  46%	  larger	  than	  those	  without.	  
These	  high	  numbers	  in	  the	  sample	  
suggest	  that	  having	  accessible	  business	  
connections	  is	  important	  to	  business	  
formation	  and	  growth	  in	  these	  
countries.	  The	  fact	  that	  the	  same	  was	  
not	  true	  in	  Indonesia	  may	  suggest	  this	  
effect	  is	  not	  present	  there,	  or	  that	  
having	  family-­‐centered	  role	  models	  in	  
particular	  was	  not	  as	  important.	  	  
	  
Indonesia	  also	  had	  similar	  average	  percentage	  of	  women	  business	  owners	  with	  female	  
relatives	  in	  business	  compared	  with	  the	  Philippines	  and	  Thailand—82%	  compared	  with	  82%	  
and	  84%	  respectively.	  Malaysia	  was	  an	  outlier	  in	  this	  regard,	  with	  only	  62%	  of	  women	  
owners	  with	  a	  female	  relative	  in	  business,	  although	  Malaysian	  owners	  were	  26%	  more	  likely	  
that	  men	  owners	  to	  have	  a	  female	  relative	  in	  business.	  So	  even	  though	  Indonesia	  is	  most	  
culturally	  and	  linguistically	  similar	  to	  Malaysia	  overall,	  women	  business	  owners	  were	  much	  
more	  likely	  to	  have	  a	  female	  relative	  in	  business	  in	  Indonesia	  than	  in	  Malaysia.	  	  
	  
These	  findings	  from	  Indonesia	  echo	  the	  conclusion	  in	  the	  APEC	  Report	  that	  having	  a	  relative	  
in	  business,	  especially	  a	  female	  relative,	  “is	  an	  important	  variable	  in	  the	  decision	  for	  women	  
to	  start	  and	  develop	  their	  businesses.”	  	  
	  
Chapter  5:  Key  Recommendations  
	  
1. The	  presence	  of	  role	  models	  in	  the	  form	  of	  relatives	  involved	  in	  business	  (especially	  
female	  relatives)	  has	  a	  strong	  positive	  impact	  on	  women’s	  participation	  in	  SME	  
ownership	  in	  Indonesia.	  Business	  associations	  should	  establish	  mentorship	  
programs	  to	  match	  female	  entrepreneurs,	  as	  well	  as	  exposure	  visits	  and	  internship	  
placements	  at	  women-­‐run	  businesses,	  to	  help	  women	  without	  relatives	  in	  business	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to	  build	  networks	  and	  access	  valuable	  advice.	  Governments	  in	  cooperation	  with	  
business	  associations	  and	  educational	  institutions	  can	  facilitate	  these	  programs.	  
	  
2. The	  persistent	  view	  that	  women’s	  primary	  roles	  are	  as	  family	  caretakers	  is	  beginning	  
to	  evolve	  in	  some	  areas	  of	  Indonesia,	  but	  many	  women	  entrepreneurs	  still	  struggle	  
to	  balance	  the	  challenges	  of	  running	  both	  a	  business	  and	  a	  household.	  In	  part,	  this	  
can	  be	  addressed	  through	  working	  groups	  of	  women	  and	  men	  from	  the	  public	  and	  
private	  sector,	  to	  tackle	  stereotypes	  about	  women’s	  role	  in	  society	  and	  to	  promote	  
an	  attitude	  of	  gender	  equality.	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CHAPTER  SIX:  Conclusions    
	  
Indonesian	  women	  SME	  owners	  and	  exporters	  face	  a	  distinct	  set	  of	  challenges	  in	  starting	  
and	  growing	  their	  businesses.	  Issues	  including	  access	  to	  finance,	  management	  and	  
operational	  concerns,	  and	  corruption	  were	  all	  identified	  as	  key	  concerns	  by	  businesswomen	  
in	  the	  survey.	  These	  concerns	  underscore	  useful	  areas	  where	  the	  government	  can	  take	  
action	  to	  better	  support	  the	  business	  community	  in	  Indonesia.	  Concrete	  steps	  would	  help	  
counter	  the	  lingering	  perception	  among	  many	  in	  the	  business	  community	  that	  the	  
government	  is	  relatively	  indifferent	  to	  their	  needs.	  Specific	  recommendations	  include	  
government	  and	  business	  associations	  working	  with	  banks	  to	  design	  accessible	  loan	  
products,	  focusing	  education	  and	  training	  programs	  on	  high-­‐demand	  skills	  to	  help	  address	  
employee	  turnover,	  and	  expanding	  and	  refining	  ‘one-­‐stop	  shops’	  for	  business	  licensing	  to	  
make	  the	  application	  process	  simpler	  and	  less	  vulnerable	  to	  corruption.	  	  
In	  addition,	  women	  owners	  were	  constrained	  by	  the	  social	  environment	  in	  which	  they	  
operate.	  As	  in	  other	  countries	  surveyed,	  broader	  gender	  dynamics	  and	  limited	  alternative	  
support	  systems	  for	  childcare	  limited	  the	  time	  women	  can	  put	  toward	  their	  business.	  In	  light	  
of	  findings	  that	  highlight	  the	  importance	  of	  role	  models	  to	  women	  in	  business,	  special	  
emphasis	  should	  also	  be	  placed	  on	  linking	  women	  to	  effective	  mentors	  who	  can	  help	  them	  
navigate	  this	  complex	  social	  terrain.	  
It	  was	  encouraging	  to	  find	  in	  this	  survey	  that	  Indonesian	  women	  were	  highly	  networked	  
and,	  in	  fact,	  more	  heavily	  networked	  than	  men.	  The	  value	  of	  networks	  to	  women	  is	  evident	  
in	  research	  findings	  that	  showed	  that	  women-­‐run	  SMEs	  in	  Indonesia	  employed	  significantly	  
more	  women	  than	  male-­‐run	  SMEs,	  a	  finding	  that	  was	  also	  clear	  in	  the	  multi-­‐country	  APEC	  
Report.	  The	  willingness	  of	  Indonesian	  women	  to	  network	  gives	  the	  Indonesian	  government	  
ready-­‐made	  channels	  through	  which	  it	  can	  implement	  programs	  and	  assistance	  dedicated	  to	  
women	  entrepreneurs.	  	  
Women	  in	  Indonesia	  were	  found	  to	  be	  much	  more	  likely	  to	  utilize	  government-­‐provided	  
services	  overall,	  in	  particular	  trade	  fairs	  and	  skills	  trainings.	  These	  services	  were	  found	  to	  be	  
in	  high	  demand	  across	  all	  countries	  surveyed,	  and	  they	  highlight	  an	  important	  area	  where	  
government	  can	  provide	  support	  to	  businesses.	  	  
Women	  owners	  in	  Indonesia	  often	  use	  technology	  to	  benefit	  their	  businesses,	  and	  while	  
technology	  use	  in	  Indonesia	  was	  lower	  than	  in	  the	  other	  three	  countries	  surveyed,	  women	  
owners	  in	  Indonesia	  were	  more	  likely	  than	  men	  owners	  to	  use	  business-­‐related	  
technologies,	  and	  were	  more	  aware	  of	  beneficial	  business	  technologies	  than	  their	  male	  
counterparts.	  	  
These	  research	  findings	  note	  important	  areas	  where	  governments,	  regional	  bodies	  such	  as	  
APEC,	  development	  organizations,	  and	  other	  stakeholders	  can	  take	  steps	  to	  more	  robustly	  
encourage	  the	  continued	  growth	  and	  development	  of	  SMEs.	  Given	  the	  demonstrated	  
dynamism	  of	  SMEs,	  maximizing	  the	  full	  and	  equal	  contribution	  of	  women	  to	  Asia’s	  
economies	  could	  have	  a	  truly	  transformational	  impact	  at	  the	  national	  and	  regional	  levels.	  
Women	  entrepreneurs	  in	  Indonesia	  and	  across	  the	  region	  are	  demonstrating	  daily	  that	  they	  
	  
	  
43	  
can	  shape	  stronger	  economies,	  more	  resilient	  communities,	  healthier	  and	  better	  educated	  
families,	  and	  redefined	  social	  norms	  that	  promote	  gender	  equality.	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APPENDIX  ONE:  Methodology    
A1.1  Quantitative  Survey  
	  
Figure	  A1.1.	  Research	  Methodology	  
	  
In	  Indonesia,	  150	  face-­‐to-­‐face	  interviews	  were	  conducted	  in	  the	  greater	  Jakarta	  area,	  
including	  Jakarta,	  Bekasi,	  Tangerang,	  and	  Bogor	  and	  Depok.	  Of	  these,	  108	  were	  conducted	  
with	  general	  SMEs	  and	  42	  with	  export	  firms.	  Initially,	  the	  research	  team	  planned	  on	  
obtaining	  sampling	  frames	  from	  government	  agencies	  in	  order	  to	  take	  a	  stratified	  random	  
sample	  of	  100	  general	  SMEs	  as	  well	  50	  exporting	  firms	  as	  the	  based	  on	  size	  and	  sector,	  as	  
stratified	  random	  sampling	  is	  generally	  considered	  the	  most	  desirable	  method	  to	  obtain	  an	  
unbiased,	  representative	  sample	  of	  a	  population.2	  
	  
The	  team	  started	  by	  collecting	  data	  from	  the	  directory	  of	  firms	  compiled	  by	  the	  Indonesian	  
Central	  Statistics	  Bureau	  (BPS).	  They	  focused	  on	  major	  sector	  groups	  including	  
manufacturing,	  services,	  and	  wholesale	  and	  retail	  trade,	  and	  obtained	  several	  BPS	  lists	  
related	  to	  those	  sectors.	  However,	  not	  all	  the	  lists	  contained	  the	  meta-­‐data	  needed	  to	  
stratify	  the	  sampling	  frame.	  For	  example,	  some	  lists	  contained	  number	  of	  employees	  and	  
export	  status,	  but	  not	  the	  gender	  of	  the	  owners.	  Others	  had	  the	  name	  and	  gender	  of	  the	  
owner,	  but	  not	  the	  export	  status,	  etc.	  	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
2	  Kalton,	  Graham.	  Introduction	  to	  Survey	  Sampling.	  Sage	  Publications,	  University	  of	  Michigan:	  1983.	  Pg.	  19.	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In	  order	  to	  verify	  these	  lists	  and	  collect	  the	  necessary	  meta-­‐data,	  the	  research	  team	  called	  
about	  600	  firms	  located	  in	  the	  Greater	  Jakarta	  area.	  However,	  in	  three	  days	  the	  team	  was	  
not	  able	  to	  capture	  enough	  women	  across	  particular	  sectors	  of	  the	  metadata	  to	  stratify	  by	  
gender,	  sector,	  and	  export	  status.	  Thus,	  due	  to	  budget	  constraints,	  the	  team	  changed	  to	  
only	  stratifying	  by	  gender,	  using	  the	  confirmed	  list	  that	  they	  compiled	  along	  with	  a	  list	  of	  
firms	  from	  women’s	  business	  associations.	  As	  noted,	  women’s	  firms	  were	  oversampled	  
beyond	  the	  original	  50%	  envisioned	  because	  they	  were	  more	  likely	  to	  complete	  the	  survey.	  	  
	  
As	  with	  the	  original	  economies	  in	  the	  APEC	  Report,	  interviews	  in	  Indonesia	  were	  conducted	  
when	  possible	  with	  owners	  and	  when	  not,	  with	  managers.	  In	  cases	  where	  firms	  declined	  to	  
be	  interviewed	  or	  could	  not	  be	  reached,	  replacement	  firms	  were	  interviewed	  after	  a	  pre-­‐
determined	  number	  of	  attempts.	  In	  order	  to	  expedite	  the	  interview,	  it	  was	  allowable	  for	  the	  
interviewer	  to	  show	  the	  interviewee	  the	  survey	  instrument	  during	  their	  conversation.	  	  
	  
The	  survey	  instruments	  were	  developed	  by	  the	  research	  coordinators	  in	  collaboration	  with	  
the	  research	  team.	  The	  survey	  instrument	  was	  developed	  in	  English	  and	  then	  translated	  to	  
Bahasa	  Indonesia.	  The	  language	  translation	  then	  underwent	  cognitive	  pretests	  to	  make	  sure	  
that	  the	  messages	  were	  accurately	  conveyed.	  Survey	  enumerators	  then	  received	  thorough	  
training	  on	  the	  survey	  instruments.	  	  
 
A1.2  Focus  Group  Discussions    
	  
Three	  focus	  group	  discussions	  were	  conducted	  by	  CSIS.	  The	  first	  focus	  group	  included	  three	  
female	  entrepreneurs:	  one	  producer	  of	  clothing,	  one	  producer	  of	  dolls	  with	  Indonesian	  
traditional	  clothing,	  and	  one	  producer	  of	  handicrafts	  fabricated	  from	  shells	  and	  coral.	  The	  
second	  focus	  group	  consisted	  of	  four	  female	  entrepreneurs:	  two	  women	  in	  catering,	  one	  
woman	  in	  the	  garment	  manufacturing	  industry,	  and	  one	  woman	  who	  produced	  musical	  
instruments.	  The	  third	  focus	  group	  consisted	  of	  two	  male	  and	  four	  female	  entrepreneurs,	  
five	  of	  whom	  produced	  handicrafts	  and	  one	  who	  produced	  souvenirs	  made	  from	  ebony.	  
Focus	  group	  conversations	  were	  structured	  around	  challenges	  in	  starting	  a	  business,	  
ongoing/general	  business	  challenges,	  export	  challenges,	  women-­‐specific	  business	  
challenges,	  the	  role	  of	  business	  associations,	  informal	  business	  relationships,	  private	  sector	  
support,	  relationships	  with	  the	  local	  government,	  private-­‐sector	  support,	  and	  country-­‐
specific	  challenges.	  
 
A1.2.1  Semi-­‐Structured  Interviews    
	  
Four	  semi-­‐structured	  interviews	  were	  held:	  two	  with	  business	  associations,	  one	  with	  the	  
Usaha	  Kecil	  Menengah	  (UKM)	  Centre	  at	  Faculty	  of	  Economics,	  University	  of	  Indonesia;	  and	  
one	  with	  a	  government	  official	  in	  the	  Indonesian	  Chamber	  of	  Commerce.	  
	  
A1.2.2  Case  Studies    
	  
Lastly,	  the	  research	  team	  wrote	  detailed	  case	  studies	  of	  two	  women	  entrepreneurs	  based	  
on	  in-­‐depth	  interviews.	  One	  case	  study	  featured	  a	  women	  involved	  in	  export	  activity	  and	  the	  
other	  focused	  on	  women	  operating	  in	  the	  local,	  regional,	  or	  country-­‐level	  market.	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APPENDIX  TWO:  Basic  Sample  Characteristics    
	  
This	  section	  describes	  the	  basic	  sample	  characteristics	  of	  the	  surveyed	  SMES	  in	  Indonesia	  
and	  provides	  a	  comparison	  with	  Malaysia,	  the	  Philippines,	  and	  Thailand,	  which	  were	  
surveyed	  in	  the	  original	  APEC	  Report.	  As	  outlined	  in	  Chapter	  Two,	  for	  Indonesia	  to	  obtain	  
consistent	  average	  answers	  between	  men	  and	  women-­‐owned	  firms,	  enumerators	  intended	  
to	  interview	  approximately	  
equal	  numbers	  of	  male	  and	  
female	  respondents,	  as	  was	  
done	  in	  the	  original	  study.3	  
However,	  the	  research	  team	  
ultimately	  obtained	  a	  55%-­‐
45%	  split	  between	  women	  
and	  men	  respondents	  
because	  they	  put	  priority	  on	  
getting	  female	  respondents	  
in	  the	  first	  phase	  of	  survey	  
work,	  and	  because	  women	  
were	  more	  likely	  to	  agree	  to	  
answer	  the	  survey.	  Thus,	  
the	  survey	  effectively	  
oversampled	  female	  
respondents	  in	  Indonesia.	  In	  
addition,	  only	  firms	  with	  
employees	  between	  10	  and	  
200	  employees	  were	  
surveyed,	  similar	  to	  the	  
originally	  surveyed	  
countries	  (although	  the	  
ranges	  varied	  between	  5-­‐
200	  employees	  for	  those	  
countries).	  These	  boundaries	  enabled	  the	  survey	  to	  capture	  small	  and	  medium	  enterprises	  
and	  exclude	  both	  micro	  enterprises	  and	  large	  firms.	  Lastly,	  several	  sectors	  including	  
agriculture,	  public	  administration,	  and	  household	  activities	  were	  purposefully	  excluded	  from	  
the	  survey	  since	  they	  are	  special	  sectors	  largely	  outside	  the	  purview	  of	  mainstream	  SME	  
activities.	  	  
	  
Given	  these	  qualifications,	  the	  sample	  is	  not	  representative	  of	  the	  overall	  population	  of	  
SMEs	  in	  the	  survey	  in	  Indonesia.	  Instead,	  it	  is	  a	  special	  sample	  that	  is	  meant	  to	  capture	  
important	  trends	  of	  male	  and	  female-­‐run	  SMEs.	  Exclusion	  of	  microenterprises	  from	  this	  
survey	  meant	  that	  firms	  interviewed	  were	  generally	  more	  well	  established	  than	  their	  
smaller	  counterparts	  who	  might	  be	  experiencing	  different	  challenges.	  Table	  A2.1	  provides	  
details	  on	  the	  breakdown	  of	  respondents	  and	  firms	  sampled	  by	  gender,	  export	  status,	  and	  
firm	  size.	  	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
3	  Thailand	  also	  slightly	  oversampled	  women	  with	  an	  approximate	  53%-­‐47%	  split	  between	  women	  and	  men.	  	  
Table	  A2.1	  Summary	  gender,	  export	  status,	  and	  firm	  size	  	  
	  	   Indonesia	  	   Malaysia	   Philippines	   Thailand	  	  
Gender	  of	  Respondents	  	  
Female	   83	   72	   75	   76	  
Male	  	   67	   75	   75	   67	  
Export	  Status*	  
Local	  SMEs	   108	   92	   100	   80	  
Exporters	  	   42	   55	   50	   56	  
Firm	  Size	  	  
5	  to	  10	   30	   90	   16	   48	  
11	  to	  25	   67	   32	   89	   50	  
25	  to	  50	   37	   10	   26	   45	  
50	  to	  75	   8	   8	   4	   0	  
76	  to	  100	   5	   7	   6	   0	  
101	  to	  125	   1	   0	   4	   0	  
126	  to	  150	   0	   0	   4	   0	  
151	  to	  175	   0	   0	   1	   0	  
176	  to	  200	  	   2	   0	   0	   0	  
*	  Due	  to	  the	  use	  of	  the	  quota	  sampling	  system	  used	  in	  Malaysia,	  the	  
research	  team	  was	  not	  able	  to	  get	  a	  pure	  100-­‐50	  split	  between	  the	  SMEs	  
and	  exporters	  in	  Malaysia.	  In	  Thailand,	  the	  forced	  resampling	  of	  firms	  
threw	  off	  the	  SME-­‐exporter	  splits.	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A.2.1  Firm  Ownership    
	  
In	  Indonesia,	  85%	  of	  firm	  respondents	  were	  owners	  and	  15%	  were	  managers.	  Owners	  were	  
targeted	  for	  the	  interviews	  where	  possible,	  but	  were	  sometimes	  unavailable	  or	  had	  to	  
delegate	  to	  a	  manager	  on	  the	  day	  of	  the	  interview.	  As	  Table	  A2.2	  illustrates,	  female	  
respondents	  were	  much	  more	  likely	  to	  be	  owners	  than	  male	  respondents,	  with	  90%	  women	  
owners	  compared	  to	  80%	  men	  
owners.	  It	  is	  not	  entirely	  clear	  
why	  this	  is	  the	  case	  because	  
there	  were	  no	  statistically	  
significant	  differences	  in	  firm	  
age	  or	  size	  between	  women’s	  
and	  men’s	  firms.	  However,	  it	  
might	  have	  to	  do	  with	  the	  differing	  response	  rates	  between	  men	  and	  women	  in	  Indonesia.	  
Since	  women	  were	  more	  willing	  to	  take	  the	  survey,	  more	  women	  owners	  might	  be	  willing	  to	  
answer	  the	  survey	  directly.	  	  	  
	  
In	  contrast,	  in	  Malaysia	  and	  the	  Philippines	  the	  proportion	  of	  female	  and	  male	  owners	  
across	  the	  sample	  was	  approximately	  equal	  at	  over	  80%.	  In	  Thailand,	  only	  63%	  of	  female	  
respondents	  were	  also	  the	  owners	  of	  the	  firm,	  whereas	  more	  than	  80%	  of	  male	  respondents	  
were	  also	  owners.	  This	  was	  not	  due	  to	  significant	  differences	  in	  firm	  age	  or	  size	  across	  male	  
and	  women-­‐owned	  firms	  in	  Thailand,	  as	  these	  are	  approximately	  the	  same	  for	  both	  groups	  
in	  the	  sample.	  	  
 
A.2.2  Firm  Age    
	  	  
The	  mean	  firm	  age	  in	  Indonesia	  was	  approximately	  12.7	  years	  old,	  which	  indicates	  that	  firms	  
in	  the	  sample	  were	  well	  established.	  However,	  as	  Table	  A2.3	  shows,	  Indonesia	  had	  the	  
youngest	  average	  firm	  age	  from	  among	  its	  peers	  in	  the	  APEC	  Report.	  	  
	  
Approximately	  
51%	  of	  Indonesian	  
firms	  were	  in	  their	  
first	  10	  years	  of	  
operation,	  while	  
collectively	  43%	  of	  firms	  interviewed	  in	  the	  other	  three	  countries	  were	  in	  their	  first	  ten	  
years	  of	  operations.	  As	  As	  Figure	  A2.1	  shows,	  firms	  in	  Indonesia	  and	  Malaysia	  were	  
concentrated	  in	  younger	  firm	  catetories,	  with	  Indonesia	  heavily	  concentrated	  in	  the	  first	  
three	  age	  categories.	  Firms	  in	  the	  Philipines,	  on	  the	  other	  hand,	  were	  concentrated	  in	  both	  
in	  the	  youngest	  and	  the	  oldest	  firm	  categories.	  Thailand	  had	  the	  lowest	  number	  of	  firms	  in	  
the	  youngest	  firm	  category,	  but	  had	  the	  most	  in	  the	  second	  youngest	  category	  and	  was	  
fairly	  evenly	  spread	  among	  the	  rest	  of	  the	  categories	  
Table	  A2.2:	  Percentage	  of	  female	  and	  male	  owners	  	  
  Indonesia	   Malaysia	   Philippines	   Thailand	  
Female 90%	   83%	   83%	   63%	  
Male  80%	   89%	   83%	   81%	  
Table	  A2.3:	  Average	  firm	  age	  	  
	  	   Indonesia	   Malaysia	   Philippines	   Thailand	  
Average	  Age	  
(Years)	  
12.7	   13.4	   16.8	   15.3	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The	  finding	  that	  there	  are	  a	  
substantial	  number	  of	  
young	  firms	  in	  Indonesia	  
and	  other	  countries	  in	  the	  
report	  is	  consistent	  with	  
the	  general	  dynamism	  of	  
the	  SME	  sector	  and	  the	  fact	  
that	  SMEs	  have	  lower	  rates	  
of	  survival.	  
	  
Although	  women’s	  firms	  
were	  on	  average	  younger	  
in	  Indonesia	  than	  men’s	  
(11.6	  years	  vs.	  14.4),	  this	  
difference	  was	  not	  
statistically	  significant.	  
Likewise,	  there	  were	  no	  statistically	  significant	  differences	  in	  firm	  age	  between	  men	  and	  
women	  for	  the	  original	  countries	  surveyed.	  	  
	  	  
As	  Table	  A2.4	  shows,	  although	  the	  exporting	  firms	  sampled	  were	  found	  to	  be	  generally	  older	  
than	  non-­‐exporting	  
SMEs,	  in	  Indonesia,	  
local	  SMEs	  and	  
exporters	  had	  the	  
closest	  average	  ages	  
and	  there	  was	  not	  a	  
statistically	  significant	  difference	  between	  the	  two.	  For	  the	  countries	  in	  the	  original	  survey,	  
the	  larger	  differences	  in	  average	  ages	  between	  local	  SMEs	  and	  exporters	  indicate	  that	  SMEs	  
begin	  exporting	  after	  becoming	  more	  established.	  	  
 
A.2.3  Size  of  Firms  
 
The	  mean	  size	  of	  firms	  in	  Indonesia	  was	  28.6	  employees,	  compared	  to	  an	  average	  of	  21.6	  in	  
Thailand,	  18.6	  in	  Malaysia,	  and	  29.9	  in	  the	  Philippines.	  However,	  as	  Table	  A2.5	  shows,	  much	  
of	  this	  difference	  is	  
explained	  by	  the	  different	  
definitions	  of	  SME’s	  utilized	  
across	  the	  studies.	  In	  
Malaysia	  and	  Thailand,	  
SMEs	  included	  firms	  with	  as	  
few	  as	  five	  employees,	  while	  
Indonesia	  and	  the	  
Philippines	  included	  firms	  with	  10	  employees	  or	  above.	  Eighty-­‐nine	  percent	  of	  firms	  in	  the	  
Indonesia	  sample	  were	  small,	  with	  10-­‐50	  employees.	  This	  is	  in	  line	  with	  other	  firms	  in	  the	  
survey,	  as	  over	  90%	  of	  firms	  in	  the	  sample	  were	  small	  businesses	  with	  5–50	  employees.	  
While	  women’s	  firms	  in	  all	  countries	  were	  smaller	  on	  average	  than	  men’s,	  these	  differences	  
were	  not	  statistically	  significant.	  However,	  in	  Indonesia,	  exporting	  firms	  were	  significantly	  
Table	  A2.4:	  Average	  firm	  age	  between	  local	  SMEs	  and	  exporters	  	  
	  	   Indonesia	   Malaysia	   Philippines	   Thailand	  
Local	  SME	   12.5	   12.6	   15.0	   12.6	  
Exporter	   13.1	   14.7	   20.5	  	   18.4	  
Table	  A2.5	  Definition	  of	  SMEs	  	  
	   Small	  	   Medium	  
Indonesia	   10-­‐50	  Employees	   51-­‐200	  Employees	  
Malaysia	  *	   5-­‐50	  Employees	   51-­‐150	  Employees	  
Philippines	   10-­‐99	  Employees	   100-­‐199	  Employees	  
Thailand*	  	   5-­‐50	  Employees	   51-­‐100**	  Employees	  
*Based	  on	  definition	  of	  manufacturing	  firms	  in	  these	  economies.	  
**Modified	  from	  an	  upper	  bound	  of	  200.	  	  
Figure	  A2.1.	  Number	  of	  Firms	  by	  Age	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larger	  than	  local	  SMEs,	  with	  exporters	  having	  an	  average	  of	  36.2	  employees,	  compared	  to	  
25.6	  for	  local	  SMEs.	  The	  same	  is	  true	  in	  the	  Philippines	  where	  exporters	  have	  an	  average	  of	  
45.3	  employees	  compared	  to	  22.2	  for	  local	  SMEs,	  and	  Malaysia	  where	  exporters	  have	  26.9	  
employees	  compared	  to	  13.5	  for	  local	  SMEs.	  Only	  in	  Thailand	  were	  there	  no	  statistically	  
significant	  differences,	  with	  exporters	  having	  an	  average	  of	  22.8	  employees	  compared	  to	  
local	  SMEs	  with	  21.3.	  Again,	  these	  finding	  are	  consistent	  with	  firms	  tending	  to	  move	  toward	  
exports	  as	  they	  age	  and	  grow	  in	  size.	  
	  
A.2.4  Legal  Status  of  Firms  
 
Figure	  A2.6	  notes	  that	  
some	  48%	  of	  SMEs	  and	  
55%	  of	  exporters	  in	  
Indonesia	  were	  either	  
sole	  proprietorships	  or	  
partnerships.	  This	  is	  in	  
line	  with	  the	  combined	  
findings	  from	  the	  
original	  study	  
economies,	  which	  
showed	  that	  50%	  of	  
exporters	  and	  55%	  of	  
SMEs	  were	  similarly	  
classified.	  This	  finding	  is	  
also	  consistent	  with	  
literature	  on	  SMEs	  showing	  that	  such	  firms	  are	  more	  likely	  to	  have	  less	  complex	  legal	  
structures	  than	  larger	  firms.	  However,	  Indonesia	  notably	  has	  a	  much	  higher	  percentage	  of	  
firms	  overall	  with	  no	  legal	  status.	  While	  there	  are	  no	  significant	  differences	  between	  men	  
and	  women	  owners	  with	  this	  finding,	  it	  is	  worrying	  that	  Indonesia	  has	  such	  a	  high	  level	  of	  
business	  informality	  compared	  to	  its	  peers.	  Informal	  firms	  often	  do	  not	  have	  access	  to	  
services	  and	  resources	  such	  as	  financial	  services	  and	  government	  programs	  that	  can	  
positively	  impact	  their	  growth	  in	  the	  long	  run.	  	  
 
A.2.5  Sector  
 
As	  Figure	  A2.2	  illustrates,	  Indonesia	  had	  a	  much	  higher	  percentage	  of	  manufacturing	  firms	  
and	  much	  lower	  percentage	  of	  trade	  firms	  in	  its	  sample	  than	  the	  original	  study	  countries.	  
There	  was	  no	  significant	  difference	  between	  the	  sectors	  among	  women-­‐owned	  and	  men-­‐
owned	  firms.	  Moreover,	  unlike	  the	  original	  study	  countries,	  women	  in	  the	  Indonesia	  sample	  
were	  disproportionately	  concentrated	  in	  manufacturing	  firms	  and	  men	  were	  
disproportionately	  concentrated	  in	  trade	  firms.	  In	  the	  Indonesia	  sample,	  64%	  of	  women’s	  
firms	  were	  in	  manufacturing	  compared	  to	  45%	  of	  men	  and	  23%	  of	  men’s	  firms	  were	  
concentrated	  in	  trade	  compared	  to	  12%	  of	  women’s	  firms.	  This	  clustering	  of	  women’s	  firms	  
in	  manufacturing	  and	  men’s	  firms	  in	  trade	  was	  not	  typical	  or	  characteristic	  of	  the	  overall	  
Table	  A2.6	  Legal	  status	  of	  firms	  by	  exporters	  and	  SMEs	  	  
	  	   Indonesia	   Original	  Countries	  
	   Exporters	   SMEs	   Exporters	   SMEs	  
No	  Legal	  Status	   17%	   22%	   0%	   1%	  
Sole	  Proprietorship	   31%	   31%	   19%	   32%	  
Partnership	   24%	   17%	   31%	   24%	  
Cooperative	   0%	   2%	   1%	   0%	  
Corporation	   0%	   0%	   23%	   15%	  
Franchise	  	   	  	  0%	   	  	  0%	   0%	   0%	  
Publicly	  Listed	  Company	   	  	  10%	   	  	  	  7%	   9%	   4%	  
Private	  Limited	  
Company	  
	  	  19%	   	  	  	  22%	   16%	   24%	  
Unlimited	  Company	  
(Malaysia	  Only)	  
	  	  0%	   	  	  	  0%	   1%	   0%	  
Trusteeship	  	   0%	   	  	  	  0%	   1%	   0%	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sample	  of	  SMEs	  in	  Indonesia.4	  The	  concentration	  of	  women	  in	  manufacturing	  in	  this	  sample	  
was	  likely	  due	  to	  the	  fact	  that	  the	  research	  team	  used	  lists	  from	  women’s	  business	  
associations,	  including	  women’s	  manufacturing	  associations,	  to	  compile	  the	  sample.	  	  
 
This	  imbalance	  between	  men’s	  
and	  women’s	  sectors	  was	  not	  
found	  in	  the	  original	  study	  
countries.	  However,	  a	  closer	  look	  
at	  sub-­‐sectors	  shows	  that	  specific	  
service	  sub-­‐sectors	  had	  
particularly	  higher	  rates	  of	  
women-­‐run	  firms	  including	  food	  
service,	  education	  and	  training,	  
and	  wholesale	  and	  retail	  trade,	  as	  
illustrated	  in	  Table	  A2.7.	  The	  
concentration	  of	  women	  in	  these	  
sectors	  is	  consistent	  with	  
literature,	  which	  highlights	  that	  
women	  are	  often	  in	  services	  that	  
have	  low	  barriers	  to	  entry	  in	  lower	  value	  added	  sectors,	  including	  food	  service	  and	  textiles.5	  
	  
There	  were	  significant	  differences	  among	  sector	  concentrations	  between	  exporting	  firms	  
and	  SMEs	  in	  Indonesia.	  
Unsurprisingly,	  about	  90%	  of	  
export	  firms	  were	  
concentrated	  in	  
manufacturing,	  while	  only	  
38%	  of	  local	  SMEs	  were.	  This	  
coincides	  with	  the	  pooled	  
data	  from	  the	  original	  study	  
countries	  in	  which	  exporters	  were	  much	  more	  concentrated	  in	  manufacturing	  (58%)	  than	  
local	  SMEs	  (18%).	  This	  meant	  that	  they	  were	  much	  less	  concentrated	  in	  services	  (16%)	  than	  
local	  SMEs	  (55%)	  and	  did	  not	  engage	  in	  construction	  or	  mining	  at	  all,	  as	  it	  is	  a	  special	  service	  
category	  not	  usually	  associated	  with	  export	  for	  SMEs.	  	  
 
A.2.6  Overall  Picture  of  Firms  in  Sample  
 
These	  basic	  characteristics	  lead	  to	  a	  picture	  of	  the	  typical	  types	  of	  firms	  in	  the	  Indonesia	  
sample.	  The	  typical	  Indonesian	  firm	  was	  about	  13	  years	  old	  with	  around	  29	  employees,	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
4	  Tambunan,	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  T.H.	  (2012).	  Women’s	  Entrepreneurship	  in	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  Paper.	  Eighth	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Table	  A2.7:	  Percentage	  of	  firms	  concentrated	  in	  sub-­‐sectors	  by	  owner	  gender	  
	   Women-­‐Owned	  	   Men-­‐Owned	  	  
Food	  Service	   11%	   5%	  
Education	  and	  training	   4%	   1%	  
Wholesale	  and	  Retail	  Trade	   25%	   18%	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Figure	  A2.2.	  Sectors	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likely	  engaged	  in	  manufacturing	  or	  services	  and	  was	  probably	  a	  sole	  proprietorship	  or	  
partnership.	  These	  characteristics	  held	  true	  for	  men’s	  and	  women’s	  firms,	  except	  that	  
women’s	  firms	  were	  more	  likely	  to	  be	  in	  manufacturing.	  	  
	  
These	  characteristics	  are	  similar	  to	  those	  of	  firms	  from	  Malaysia,	  Thailand,	  and	  the	  
Philippines	  in	  the	  original	  sample.	  In	  that	  sample,	  the	  typical	  firm	  was	  about	  15	  years	  old,	  
with	  approximately	  23	  employees	  and	  engaged	  in	  either	  services	  or	  manufacturing.	  It	  was	  
most	  likely	  a	  sole	  proprietorship	  or	  partnership.	  These	  characteristics	  were	  true	  for	  both	  
women-­‐owned	  and	  men-­‐owned	  firms,	  except	  that	  more	  women-­‐owned	  firms	  were	  
concentrated	  in	  lower-­‐value	  service	  sub-­‐sectors.	  	  
	  
Likewise	  for	  both	  the	  Indonesia	  sample	  and	  the	  sample	  for	  the	  three	  original	  countries,	  
there	  were	  substantial	  differences	  between	  SMEs	  and	  exporters.	  Exporting	  firms	  were	  likely	  
to	  be	  older,	  have	  more	  employees,	  and	  be	  concentrated	  in	  manufacturing	  than	  SME	  firms.	  
There	  may	  be	  several	  reasons	  for	  this.	  First,	  manufacturing	  firms	  are	  larger,	  on	  average,	  
than	  other	  types	  of	  firms	  due	  to	  the	  economies	  of	  scale	  it	  takes	  to	  manufacturing	  many	  
types	  of	  goods.	  Second,	  the	  fact	  that	  exporting	  firms	  are	  older	  and	  have	  more	  complex	  legal	  
statuses	  may	  also	  indicate	  that	  exporting	  firms	  must	  first	  obtain	  a	  certain	  size	  and	  maturity	  
before	  being	  able	  to	  enter	  the	  export	  market.	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